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Lecture 1
Topic: Your first speech: an overview of speech preparation

   Many of us underrate our public speaking potential. As you prepare your first speech, you can develop basic skills in selecting and polishing speech topics, structuring and outlining your speech, and practicing for presentation. You can communicate favorable impressions of yourself, useful for later speeches. You can contribute to the transformation of the class into a learning community.

  Preparing Your First Speech. Effective preparation requires that you take a number of steps toward speech success. First, select a topic that is appropriate to you, your listeners, the assignment, and the time limits assigned for your speech. Second, narrow and focus your topic until you have a clear idea of your message and of what you want to accomplish. Third, seek narratives, examples, testimony, and facts and statistics that will make your points interesting and credible. Fourth, design your speech so that your ideas fit together in a cohesive pattern. Often-used patterns for the first speech are the categorical design, the cause-effect design, and the narrative design. Develop an introduction, body, and conclusion so that your speech forms a satisfying whole. Provides transitions that link the various parts of your speech. Fifth, outline your speech so that you can check on the soundness of your design. Sixth, practice your presentation. Develop an extemporaneous presentation that avoids the faults of reading and memorization. Keep the spotlight on your ideas, and strive for a conversational presentation. Seventh, step up and do it!

  Managing the Impressions You Make. Listeners acquire positive impressions of you on the basis of your ability to convey competence, integrity, goodwill, and dynamism. These qualities make up the ancient concept of ethos. You can build your perceived competence by citing examples from your own experience, by quoting authorities, and by organizing and presenting your message effectively. You can earn an image of integrity by being accurate and complete in your presentation of information. You can promote goodwill by being a warm and likeable person who invites identification from listeners. Dynamism arises from listeners perceptions of

you as a confident, enthusiastic, and decisive speaker.

  Introducing Yourself or a Classmate. A speech of introduction helps establish you or the person you introduce as a unique person. Prompted by your self-awareness inventory, it may focus on cultural background, environmental influences, a person who inspired you, an experience that affected you, an activity that reveals your character, the work you do, your purpose in life, or some value you cherish.
Lesson plan

Outline

· Planning your first speech

· Managing the impressions you make

Three purposes

· It gets you speaking early in the course

· It introduces you to the basic skills need to prepare and deliver a speech

· It can establish you as a credible speaker

You need to know how to..

· Find a subject that is right for you

· Focus your topic

· Use supporting materials

· Design and outline your speech

· Develop and practice presentation skills

Stairway to speech success
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1. Find the right topic

· What am I most interested in?

· What would I hope to accomplish by speaking on this subject?

· Can I make the topic interesting or useful to my audience?

· Can I share ideas or experiences that can enrich my audience’s lives?

· Will I be able to present the speech in the time allotted?

2. Focus your topic

· You must have a clear idea of what you want to accomplish given the time available

· You should be able to state the message of your speech in a single, simple sentence

3. Find material for your speech

· Narratives


Examples

· Testimony


Facts and statistics

· How are they defined?

· What important points should you consider when using such supporting materials?

· What is their function?

4. Design your speech

· Categorical

· Cause-effect

· Narrative

5. Outline your speech

· Introduction

· The message

· The body

· Main ideas

· Sub-points

· Conclusion

6. Practice your speech

· Concentrate on the ideas

· Speak naturally

· Prepare a key-word outline

· Rehearse your speech

In the following outline for a self-introductory speech, several critical parts the introduction, message, and conclusion- are written out word for word. The introduction, message, and conclusion set up the meaning of your presentation and make your entrance into and exit from the speech smooth and graceful. Therefore, it is important to plan these parts of your presentation carefully, even though you may need to make changes while speaking to adjust to the immediate situation. To encourage spontaneity, do not try to write the body of the speech word-for-word.


[image: image3]
7. Step up and do it!

Managing the impression you make
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Competence

· Informed

· Intelligent

· Well-prepared

· Choose topics you already know about

· Do extensive research 

· Quote experts

Integrity

· Ethical

· Reliable

· Straightforward

· Concerned about the consequences

Goodwill

· Have the interests of the audience at heart

· What is good for the group or community

· Smile, eye contact

· Sharing your feelings, thoughts

· Laugh at some moments

· Identification

Dynamism

· Confident

· Decisive

· Enthusiastic

· Energy

· Control of the situation
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Explore and Apply the Ideas 
1. Although we have defined ethos in terms of public speakers, other communicators also seek to create favorable impressions of competence, integrity, goodwill, and dynamism. Advertisers always try to create favorable ethos for their products. Bring to class print advertisements to demonstrate each of the four dimensions of ethos we have discussed.

Explain how each ad uses ethos.

2. Select a prominent public speaker and analyze his or her ethos. On which dimensions is this speaker especially strong or weak? How do these dimensions affect the person s leadership ability? Present your analysis for class discussion.

3. Political advertisements often do the work of introducing candidates to the public and disparaging their opponents. Study the television or print advertisements in connection with a recent political campaign. Bring to class answers to the following questions:

a. What kinds of positive and negative identities do the advertisements establish?

b. Which of the forms of supporting material (narratives, examples, testimony, facts and statistics) do they emphasize?

c. Which of these advertisements are most and least effective in creating the desired ethos? Why?

d. Which of the self-awareness inventory questions discussed in this chapter might explain how the candidates are introduced?

4. As the introductory speeches are presented in your class, build a collection of word portraits of your classmates as they reveal themselves in their speeches. At the end of the assignment, analyze each of these autobios to see what you have learned about the class as a whole. What kinds of topics might your classmates prefer? Do you detect any strong political or social attitudes to which you might have to adjust? Submit a report of your analysis to your instructor, and keep a copy for your own use in preparing later speeches.

5. Summarize your own adventure of preparing for your first speech. Which of the steps identified in this chapter were most difficult for you? Why?

What have you learned about speech preparation that might be useful for your next speech? Submit your report and analysis to your instructor.

Lecture 2

Topic: Adapting to your audience and situation

  Both the audience you anticipate and the setting of your speech are critical to your planning. Successful audience adaptation requires that you have relevant information concerning audience demographics, understand audience dynamics, be sensitive to the challenges of audience diversity, and be able to adjust to situational factors.

  Adjusting to Audience Demographics. Audience demographics include information about the specific characteristics of your listeners, such as their age, gender, educational level, group membership, and socio-cultural makeup (race, social class, and so forth). The more you know about such factors, the better you can tailor your speech so that it serves your listeners interests and needs.

  Adapting to Audience Dynamics. Your audience s attitudes, beliefs, and values affect the way they receive and interpret your message. If your listeners are initially negative toward your topic, you must adjust your presentation to receive a fair hearing. Motivation explains why people behave as they do. People will listen, learn, and retain your message only if you can relate it to their needs, wants, or wishes. Some motives you may call on involve understanding, control, health and safety, nurturance and altruism, friends and family, self-actualization, and the desire for fairness.

  Meeting the Challenges of Audience Diversity. We live in a world of many diverse groups, and often the audiences for our speeches reflect that diversity.
Learning to understand and adapt to diversity will help you prepare more effective messages. Build your speeches on the common ground made possible by universal human values. Match the diversity of your audience with the variety of your supporting materials. Avoid language barriers that might block communication.

Finally, avoid rhetorical land mines that might destroy your efforts at communication: stereotypes that inflexibly categorize people and the three notoriousisms: ethnocentrism, sexism, and racism.

  Adjusting to the Communication Situation. You must be flexible enough to adjust to particular features of the speaking situation. The time when you speak, the place of your speech, the constraints of the occasion, and the size of your audience can all pose challenges. In addition, you will be speaking in a context of other speeches and recent events: These can have a preliminary tuning effect to which you must adjust as you make your presentation.

Lesson plan

Outline

Why audience analysis is important

· Understanding audience demographics

· Understanding audience dynamics

· Adjusting to communication situation

Why audience analysis is important

· The more you know about your listeners, the more effective your speech will be.

· What does my audience know about my topic?

· How does my audience feel about my topic?

· How can I best reach my audience?

Understanding audience demographics

· Age

· Gender

· Education

· Group affiliations

· Socio-cultural backgrounds

Age

· Young people – pleasure loving, optimistic, impulsive, trusting, idealistic, and easily persuaded

· Older people – are set in  their ways, more skeptical, cynical, are concerned with maintaining a comfortable existance

      Gender

· Changes in gender roles

· Education

· Work

· Avoid sexism and gender stereotyping

 Educational level

· The more educated your audience – more knowledge about general topics and current affairs / a broader range of interests

· A well-educated audience - better evidence and examples

 Group affiliations

· Occupational groups

· Political groups

· Religious groups

· Social groups

Socio-cultural background

· Section of the country

· Racial, ethnical identity

· Economic status

· How does my audience feel about my topic?

· How can I best reach my listeners?

· The more you know about how your audience feels and what moves them, the better your speech will be

Gathering information about attitudes

           Conduct a survey to explore: 

· what your listeners know about your topic, 

· how they feel about it, and 

· how they might respond to different sources of information
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Attitudes questionnaire

· Use simple sentences with a single idea

· Use clear, concrete language

· Keep questions short

· Avoid words such as all, always, none or never

· Keep your own biases out of the questions

· Keep the questionnaire short

· Provide rooms for comments

· How can I reach my audience?

· People will listen, learn and remember

· Needs

· Wants

· Wishes

· People are motivated by what they don’t have that they need or want

Motivational appeals to use in speeches

· Comfort


- Tradition

· Safety



- Variety

· Belonging


- Understanding


· Independence

- Achievement

· Nurturance


- Recognition

· Fairness


- Enjoyment

Adjusting to the communication situation

· The time

· Place

· Occasion

· Size of the audience

· Overall context

Time

· The time of the day

· Day of the week

· Time of the year

· Amount of time available

Place

· Unpredictable distractions

· Electronic equipment

· How can you handle these problems?

· Accept them and do not let them distract you

Occasion

· Why people have gathered to listen

· Are they required to attend?

· Did they come voluntarily?

Size of audience

· Small audience – feedback / opportunity for interaction

· Big audience – choose representative listeners / change your visual focus from time to time

· Gestures

· Presentation aids

Context

· Recent speeches

· Political rallies

· Concerts

· Recent events

· The audience will use this knowledge to evaluate what you say

Explore and Apply the Ideas 

1. Write down three negative messages you often send yourself, such as Im going to forget what I want to say. Restate these messages in more positive ways. For example, the message just quoted could be restated as My key-word outline will help me keep my place. Share these messages with a small group of your classmates. Were there any similarities among the negative messages?

Could your classmates offer you, or could you offer them, any suggestions for improving these restatements?

2. Make a list of all the questionable things you may have tried to control your communication anxiety, such as avoiding eye contact or reading your speech (or even delaying taking the class). In what ways were these efforts self-defeating? Which of the positive techniques we have discussed (selective relaxation, communication orientation, cognitive restructuring, visualization) do you think might work best for you? Why? Share these insights with your classmates.
Explore and Apply the Ideas 

1. How might the following situations affect a speech you are about to give, and how would you adapt to them?

a. You are the last speaker during the last class period before spring break.

b. The speaker right before you gives an incredibly successful speech that brings spontaneous applause from the class and high praise from the instructor.

c. The speaker right before you bombs badly. The speech is poorly prepared, and the speaker is very nervous and simply stops in the middle and sits down, visibly upset.

d. (It rarely happens, but . . .) the speaker right before you gives a speech on the same topic, taking the same general approach.

2. Rank the ten universal values in Figure 5.3 in terms of their importance to you. Discuss how the three values you ranked highest might make you susceptible to certain speech topics and approaches.

3. Explain how you would tailor a speech on the general topic of global warming for an audience composed of

a. middle-school Girl Scouts

b. the local Chamber of Commerce

c. your classmates

d. the local women s garden club

4. If you were to speak on the general topic of global warming, what kinds of examples might you develop to appeal to the following audience needs:

a. safety

b. nurturance

c. comfort

d. recognition

5. Write a one page commentary on the ethical ramifications of the situation described in the following example.

A Boston couple decided to spend their vacation in Memphis, where they had grown up and had families.

On their way, they stopped at the Shiloh Civil War Battleground, where the guide extolled the virtues of the Northern forces in that battle. When their tour was finished, they thanked the guide and told her they wanted to get back home to Memphis before dark. She looked surprised and said, From your license, plate I assumed you were Yankees. I should have given you the Southern Tour.

Lecture 3
Topic: Finding your topic
  To give a successful speech, you must discover promising topic areas, explore the specific topics they might offer, and refine the topic you select into sharply focused statements of purpose and theme. A good topic is one that involves and interests both you and your audience. It will be focused so that you can research it adequately and develop a speech that will fit within the allotted time.

  Discovering Topic Areas. Three techniques can help you discover promising topic areas. The first, brainstorming, is a nondirective technique that encourages the free play of the mind in quest of topics. The second, the interest chart, is a directive technique that uses probe questions to guide the mind in a systematic discovery process. As you record your interests and those of your listeners in a topic area inventory chart, you can often find points where these interests converge. These points often suggest promising topic areas. When you use the third technique, media prompts, you scan newspapers, magazines, electronic media, and the Internet to generate ideas.

  Exploring Topic Areas. Two techniques help you explore topic areas to determine specific topic possibilities. The first, mind mapping, imagines a topic area at the center of a system of ideas. You are encouraged to explore the ideas that surround and associate with the topic area. The second, topic analysis, uses a set of specific questions. Asking this list of questions can prompt a productive exploration of a topic area.

  Refining Your Topic. As you seek to refine and focus your topic, you need to work through three phases. The first phase confirms the general purpose of the speech: whether it is to inform, to persuade, or to celebrate. Speeches that inform share knowledge with listeners. Speeches that persuade advise listeners how to believe or act. Speeches that celebrate emphasize the importance of some occasion, event, or person, often with the intention of entertaining or inspiring listeners.

The second phase of refinement pinpoints the specific purpose of the speech. The specific purpose states precisely what you want your listeners to understand, believe, feel, or do. It should avoid the traps of double focus, triviality, and technicality.

The third phase of refinement, the thesis statement, summarizes in a single sentence the meaning or message of the speech. The distance between the unstated specific purpose and the stated thesis statement is often a measure of the ethics of a speech. Qualities important to the thesis statement include clarity, focus, color, and concreteness.

  Testing Your Topic. A speech or written exercise in which you sell your listeners on the importance of a topic you propose to develop is called the topic briefing. To develop a successful topic briefing, you must gain your listeners attention, establish the importance of your topic both to you and to them, assure listeners that sufficient resources are available to develop responsible knowledge, and identify any reservations you must counter to speak successfully.
Lesson plan

Outline

· What is a good topic?

· The process of finding a good topic

· Discovering your topic

· Exploring your topic area

· Refining your topic

What is a good topic?

· A good topic involves you

· You’re enthusiastic

· Your face shows your involvement

· Your voice expresses your feelings

· Your gestures reinforce your meaning

· “This is important!”, “This is interesting!”, “This will make a difference in your lives”

· A good topic involves your listeners

· They lean forward in their seats

· They nod and smile appropriately

· At the end, they break out in applause

· They want to ask you questions

· A good topic is one you can manage

· Whether you can acquire the knowledge you will need to speak responsibly

· Select a topic you know something about

· Develop a manageable part of it for presentation

The process of finding a good topic

· The discovery phase – uncover promising topic areas

· The exploration phase – focus on specific speech topics within these areas

· The refinement phase – identify the general and specific purposes of speeches / write a thesis statement

Discovering your topic

· “What can I talk about? I don’t know anything. I’m not even interested in very much. Am I hopeless?”

· Brainstorming

· Interest charts

· Media prompts

Brainstorming

Free associations

Write down the first idea that comes to you

Let you mind wander

The following images serve as examples of how one can design a brainstorming map. 
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Interest charts

What places do you find interesting?

What people do you find fascinating?

What activities do you enjoy?

What things do you find interesting?

What events stand out in your mind?

What ideas do you find intriguing?


[image: image9]

[image: image10]
Media prompts

Newspapers

Magazines

Electronic media

Headlines

Advertisements

Pictures

Exploring your topic area

· Mind mapping

· Topic analysis

Mind mapping changes customary patterns of thinking in order to free our minds for creative exploration.
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Topic analysis
Topic analysis is a system of questions (what? why? when? how? where? and who?) for students to seek promising topics. 

[image: image12]

 SHAPE  \* MERGEFORMAT 
[image: image13]Selecting a topic
Does the topic fit the assignment

Could I give a speech on this topic in the time available?

Why would I want to speak on that topic?

Could I interest my listeners in this topic?

Refining your topic

· Consider the general purpose of your speech

· Determine your specific objectives

· Prepare a clearly worded thesis statement

General purpose – the speaker’s overall intention to inform or persuade listeners, or to celebrate some person or occasion.

To inform

To persuade

To celebrate

Specific purpose – the speaker’s particular goal or the response that the speaker wishes to evoke.

· Topic: 


Music therapy

· General purpose: 
To inform

Specific purpose:

To inform my audience about the benefits of music therapy for people with psychological and cognitive disabilities.
Testing your specific purpose statement

· Does the specific purpose promise new information or fresh advice?

· Can you satisfy your specific purpose statement in the time allotted?

· Have you avoided double-focus traps?

· Have you avoided the triviality trap?

· Have you avoided the technicality trap?
Thesis statement – is sometimes called a “central idea” and summarizes in a single sentence the message of your speech.

	Topic area:  Music

Topic: Music therapy

General purpose: To inform

Specific purpose: To explain the benefits of music therapy for people with psychological or cognitive disabilities

Thesis statement: Music therapy developed as a formal mode of treatment during the twentieth century, utilizes a number of methods, and is explained by several theories that account for its success




Explore and Apply the Ideas

1. Make a list of trivial or tired topics. What makes them trivial? Is there any way you might make them nontrivial? Can you think of a way to put new life in tired topics?

2. Use brainstorming, interest charts, and media prompts to discover a minimum of three promising topic areas on which you might speak. Now rank these in order of preference. Explain in class or in a brief paper how you discovered these areas and why you have ranked them in this order.

3. Use mind mapping and topic analysis to explore the preferred topic area identified in the previous exercise. List in order of preference three promising speech topics that emerge from this exploration.

Explain in class or in a brief paper how and why these topics emerged and why you ranked them in the order selected.

4. Refine the preferred topic possibility discovered in exercise 3 until you have determined the general purpose, specific purpose, and thesis statement.

Report on this process either in class or in a brief paper. Point out the strengths and possible limitations of the speech you might give on the basis of this work. Be sure to consider the assignment, your time limits, and audience needs and interests, as well as the intrinsic value of the topic.

5. Prepare a list of at least three topics you believe it would be unethical to develop for classroom speeches. Explain why these topics seem unethical.
Lecture 4

Topic: Ceremonial speaking
   Ceremonial speeches serve important social functions. They reinforce the values that hold people together in a community and give listeners a sense of order and purpose in their lives. They place the spotlight on leadership. They also establish principles that can be applied in later arguments.

   Major Techniques of Ceremonial Speaking. Two major techniques of ceremonial speaking are identification and magnification. The first creates close feeling, and the second selects and emphasizes those features of a subject that will convey the speaker s message. Speakers build identification by using narratives that remind listeners of shared experiences. Recognizing heroes and heroines also provides ideal models of conduct to draw listeners and speakers closer together. Finally, appeals to group commitment can remind listeners of the values and goals they share. Themes worthy of magnification include overcoming obstacles, achieving unusual goals, performing in a superior manner, having unselfish motives, and benefiting the community. Eloquent uses of language can also magnify the subjects of ceremonial speeches.

   Types of Ceremonial Speeches. Speeches of tribute recognize achievements or commemorate special events and perform an inspirational function. Award presentations should explain the nature of the award and what the recipient has done to merit it. Eulogies are speeches of tribute presented on the death of a person or persons. Toasts are ceremonial speeches in miniature that pay tribute, offer blessings, or celebrate the moment.

   Speeches of acceptance should begin with an expression of gratitude and an acknowledgment of others who deserve recognition. They should focus on the values that the honor represents.      Speeches of introduction should welcome the speaker, build her or his ethos, and tune the audience for the message that will follow.

   Speeches of inspiration help listeners appreciate values and make them want to pursue worthy goals. Such speeches often call on stories of past successes. After-dinner speeches should be lighthearted, serving up humor and insight at the same time.

   The master of ceremonies coordinates a program and sees that things run smoothly. He or she sets the mood of the program, introduces the participants, provides transitions, and sometimes presents awards.

   Narrative Design. Speeches that center on a master narrative or that focus on engaging listeners in a vicarious experience utilize narrative design. Such speeches follow a dramatic rather than a logical pattern of development. They feature a prologue, which sets the scene for what will follow; a plot, which develops suspenseful action through a series of scenes; and an epilogue, which reflects on the meaning of the story and draws out its lesson for listeners.
Lesson plan

Outline

· Techniques of ceremonial speaking

· Identification

· Magnification

· Types of ceremonial speaking

· The speech of tribute

· The acceptance speech

· The speech of introduction

· The speech of inspiration

· The after-dinner speech

· Master of ceremonies

· Narrative design

· Prologue

· Plot

· epilogue

This lecture will help you to..

· Appreciate the value of ceremonial speaking

· Master the techniques of ceremonial speaking

· Prepare and present most common types of ceremonial speeches

· Act as a master of ceremonies

· Develop a ceremonial speech using narrative design
The sharing of identities and values

· Who are we?

· Why are we?

· What have we accomplished?

· What can we become together?

Special-occasion speaking celebrates and honors: 

· Retirement of a former teacher

· To present an award to an outstanding coworker

· To celebrate the memory of a beloved friend

· To offer a toast at a wedding reception

· To act as a master of ceremonies

Techniques of ceremonial speaking - identification

· The speaker and listeners share

· Goals

· Values

· Emotions

· Memories

· Motives

· Cultural background

People who feel together on issues will also reason and act together

The use of narrative- Draw listeners close together as they remember the shared experience

The recognition of heroes and heroines- Invoke the words and deeds of our past and present heroes as role models for future action

Renewal of group commitment- Share with listeners a vision of what future can be of their commitment continues

Techniques of ceremonial speaking - magnification

When speakers select certain features of a person or event and then dwell on those qualities

· Relevant

· Honorable

· Praiseworthy

Effective use of language

· Metaphor

· Simile

Speech designs

· Comparison/contrast

· Chronological

· Causation

· Narrative

Conclusion
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The speech of tribute

· The value of individual

· Responsibility

· Striving

· Achievement

· Honor a former teacher

· Present an award to someone

· Eulogize a person who has died

· Propose a toast to a friend who is getting married

Developing speeches of tribute

· Do not exaggerate the tribute

· Focus on the person being honored, not on yourself

· Create vivid images of accomplishments

· Be sincere

Award presentations

· Explain the nature of the award

· Applaud what the recipient did to qualify for it

· Why the honoree was chosen to receive the award

· Uniqueness, superiority, benefits of achievements

· Name the recipient

· Offer your congratulations and wishes

Eulogies

· A speech of tribute presented on the death of a person

· Should express the pain of loss and offer comfort

· Highlight the humanity of the person

· Focus on the life of the person more than on the pain of the loss

· Focus on the meaning of the person’s life for those who live

Toasts

· Tribute to people

· What they have done

· A blessing for their future

· Enjoyment of the present moment

· Never embarrass or humiliate the honoree

The acceptance speech

Receiving  of an award or honor

· Express gratitude for the honor

· Acknowledge those who made the accomplishments possible

· Be humble

· Focus on the values the award represents

· Use language that matches the dignity of the situation 

The speech of introduction

Introduce a featured speaker to the audience

· Make the speaker feel welcome

· Establish or strengthen the ethos of the speaker

· Prepare the audience for the speech that will follow

· Find out as much as you can

· Mention achievements

· Be selective!

The speech of inspiration

· Arouses the audience to

· Appreciate

· Commit to

· Pursue

· a goal, purpose, or set of values or beliefs

Help listeners see subjects in a new light

· Enthusiastic

· Personal commitment and energy

· Active and forceful

· Draw on past successes and frustrations to encourage future accomplishments

· Revitalize our appreciation for values and beliefs

The after-dinner speech

· Celebrating group accomplishments

· Setting new goals

· Enjoying the company of the moment

· Enriching  lives and bonding groups more closely

Leave a message that can guide and inspire future efforts

Master of ceremonies - MC

· Keep the program moving on

· Introduce participants

· Present awards

· Know what is expected of you

· Plan a good opener for the program

· Be prepared to introduce participants

· Be sure you know the schedule and timetable to keep the program on track

· Make certain that any prizes or awards are kept near the podium

· Plan your comments ahead of time

· Practice your presentation

· Make advance arrangements for mealtime

· Be ready for anything

· End the program strongly

Narrative design

Prologue

Sets the scene for what will follow

Orients listeners to the context of the action

Foreshadows the meaning and importance

Plot

Action of the story unfolds

The characters participate in the action

Epilogue

Reflect the meaning

Offer final comments
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Explore and Apply the Ideas
1. Analyze Ashley Smith s Three Photographs as a speech built on narrative design. Can you identify the prologue, plot, and epilogue and the major scenes of the speech?

Who is the major character developed by the narrative? How might the narrative have been improved?

2. The speeches in Appendix B by John Bakke and Elie Wiesel are ceremonial addresses. How do they relate to the basic questions, Who are we? Why are we? What have we accomplished? and What can we become together? What values do they celebrate?

3. Some might argue that magnification is distortion: that when you select a person s successes and accomplishments to praise in speeches of tribute, you are ignoring his or her failures and shortcomings. The effect is to revise history and to create a false reflection of that person s reality. What is your position on this issue? Is magnification justifiable?

Are there moments in which it might not be justifiable? Offer examples in class discussion to defend your position.

4. Select a public figure whom you admire and prepare a speech of tribute honoring that person.

Which aspects of your subject s life did you choose to magnify and why?

5. List five heroes or heroines who are often mentioned in ceremonial speeches. Why do speakers refer to them so frequently? What does this tell us about the nature of these admired persons, about the needs of contemporary audiences, and about the ceremonial speech situation? Be prepared to discuss these topics in class.

Lecture 5

Topic: Researching your topic

   Acquiring Responsible Knowledge. Information literate students know how to access and evaluate information and cut through the data fog in our communication environment. To give a successful speech, you must acquire responsible knowledge that gives you a good grasp of the main issues on a topic, what experts say about it, the most recent developments, and how it applies specifically to your listeners. You can acquire responsible knowledge from personal experience, Internet and library research, and interviews.

   Personal knowledge and experience add credibility, authenticity, and interest to a speech, but they should be supplemented with library and/or Internet research. In the library, use the online catalogs of books and periodicals to locate materials. Start with the general periodicals databases, and then move on to specialized databases as needed. The Internet offers a wealth of information, including late-breaking news. It can be searched using a general search engine, a metasearch engine, or subject directories. Invisible web search engines allow you to find scholarly materials. Since there is little overlap in the materials covered, search for information on the Internet using at least three different search engines.

   Evaluating Research Materials. It is important to evaluate articles and information from both the library and the Internet. When using the Internet for research, differentiate between advocacy Web sites, information Web sites, and personal Web sites. Evaluate all material you plan to use in terms of its authority, accuracy, objectivity, currency, and breadth and depth of coverage.

   Conducting Strategic Research. Develop a research plan that steers you systematically through developing an overview of your topic, building a bibliography, acquiring in-depth knowledge, checking to see that information is current, and developing local applications. Interviewing for information can add freshness, vitality, and local relevance to your speeches.

   Taking Notes on Research. Take careful notes so that you can incorporate what you learn into your speeches. Prepare source cards with publication information for each article, book, or Internet entry. Prepare information cards to preserve quotations or precise bits of information. You can also take notes on your computer.
Lesson plan

Outline

· Acquiring responsible knowledge

· Evaluating research materials

· Conducting strategic research

· Interviewing for information

· Taking notes on your research

Acquiring responsible knowledge

· The main issues of your topic

· What respected authorities say about it

· The latest developments related to it

· Related local applications of special interest to your audience

· Begin work well beforehand

· Otherwise – may miss valuable information

· Discover both sides of an issue

· Earn the right to speak

· Enrich the lives of listeners with good information

· Enhance your ethos in terms of competence and character

Acquiring responsible knowledge – three-step strategy

1. Assess your personal knowledge and experience – determine what information you need

2. Collect this material using library, internet and interviews

3. Take careful notes to use during the speech
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Personal knowledge and experience

· Credibility

· Authenticity

· Interest

Personal stories suggest that you have unique insights

Make it easier for an audience to identify with you

Personal experience can enrich your speech

It is seldom sufficient

· Information

· Facts and figures

· Testimony

Use it as a starting point

Personal knowledge summary
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Doing research in the library

· A broad perspective

· A sound basis

· Can extend, correct, enrich your experience

· Reference or research librarian

· Online catalog

· General periodical databases

· Special area databases

· News resources

· Reference area

Doing research on the internet

· Excellent source of

· Breaking news

· Contemporary speech texts

· Other time-sensitive material

· Helpful source of local news

· Available 24/7

· To get best result – try at least 3 search engines

· Make use of “advanced search” option

· When you access the article, make note of

· Author’s name

· Sponsoring source

· Date of publication

· Date you accessed it

· URL

Evaluating research materials

     Consider the credibility

· Is this author an expert on my topic?

Search for most recent information

· Timeliness is essential for some information

The more sensitive your topic, the more important the credibility of your sources

· Does the article contain relevant and useful information?

· Does the article cite experts that I can quote in my speech?

· Are there interesting examples that can make my speech clearer?

· Are there stories that can bring my topic to life?

Criteria for internet evaluation

· Authority

· Source / sponsor / author

· Accuracy

· Correctness of the information / free from errors

· Objectivity

· Freedom from bias / personal feelings

· Currency

· Date of posting material

· Coverage

· Breadth / depth of information

Conducting strategic research

· Develop an overview of your subject

· Build a bibliography on your topic

· Acquire in-depth knowledge from reputable sources

Develop an overview

· Consult sources of background information

· Your knowledge may be incomplete

· Areas that you had overlooked

· Encyclopedias (www.libraryspot.com)

· Specialized dictionaries (Oxford English Dictionary)

· Read / take notes / identify key-terms

Build a bibliography

· Quick access to information

· Save research time

· Keep a record of all materials

· Identify those most relevant to your puspose

Acquire in-depth knowledge

· Facts and figures

· Testimony

· Examples

· Ideas for narratives

· Materials for presentation aids

The articles you find do not provide you with a speech!

Interviewing for information

· Commitment to creating a speech with value

· Stories and information to make speeches come to life

· Make it the final phase of your research

· Identify nearby people for interviews

· Verify information by e-mail or telephone interviews

· Look for possibilities on campus

· Establish contact

· Prepare for the interview

· Conduct the interview

· Record what you learn

· Follow up on what you learn

Taking notes on your research

· Help you prepare your speech

· Better to have too much material
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Taking notes on your computer

· Book

· Author, editor, edition number, full title, publisher, copyright date, page numbers

· Article

· Author, full title, title of periodical, volume number, issue number, issue date, page numbers

· Web-page

· Author, full title, sponsor, date it was posted, date you accessed it, URL

· Interview

· Name of the person, professional title, contact information, date of the interview

Explore and Apply the Ideas
1. Use the World Advocacy Web site (www. worldadvocacy.com) to identify and access an advocacy Web site on a controversial issue such as gun control, abortion, or smokers rights. Select an article from the Web site and analyze it in terms of its authority, accuracy, objectivity, currency, and coverage.

2. Access an information Web site on the same issue used for Exercise 1. Select an article from the site and analyze it in terms of the same criteria of authority, accuracy, objectivity, currency, and coverage. Compare the results of this analysis with those of your advocacy Web site analysis.

3. Search a topic you are considering for your informative speech in the library using an online periodical index. Print out the results of this search. Using the same topic, run a search on an Internet general search engine. Print out the results of this search. Compare the results of the two searches and share them with your classmates, discussing the pros and cons of both types of research tools.

4. Take a walking tour of your library and locate the various resources described in this chapter. While you are there, try to find the answers to the following questions. Do not ask the librarian for assistance. Keep track of how long it takes you to find the information, and record the source of each answer.

a. What was the population of the city in which you were born in the year of your birth?

b. What television show had the highest Nielsen rating when you were six years old?

c. Select the contemporary figure that you admire most. When was he or she born? What awards has he or she received?

d. Who won the Pulitzer Prize for literature in the year your most admired public figure was born?

For what work was this awarded? For what other works is the author noted?

e. What actress won the Academy Award for best supporting actress in the year of your birth?

What movie was she in?

f. What noteworthy event took place during the month and year of your birth? When and where did this happen?

5. In the questions above, substitute your mother for yourself. Then use the Internet to locate the answers to these questions. Keep track of how long it takes you to find the information, and record the source of each answer. Compare the results obtained from the Internet with those you found in the library.

Lecture 6
Topic: Informative speaking: bring fire to your listeners

   Sharing knowledge is the essence of informative speaking. It helps us to live better and work smarter. In short, information is power. The informative value of a speech is measured by how much new and important information or understanding it provides listeners. To meet their ethical challenge, informative speakers must offer responsible knowledge to their listeners.

   Forms of Informative Speeches. Informative speaking arises out of three deep human impulses: to expand our awareness, to become more competent, and to satisfy our curiosity. Accordingly, informative speeches include speeches of description, demonstration, and explanation. Speeches of description create word pictures that help the audience visualize a subject. Speeches of demonstration may give listeners an understanding of a process or teach them how to perform it. Speeches of explanation inform the audience about abstract and complex subjects, such as concepts or programs.

   Helping Listeners Learn. You make it easier for listeners to learn by motivating them, showing how your subject fits their basic needs. To gain and maintain their attention, apply principles of intensity, repetition, novelty, activity, contrast, and relevance. The intensity of information measures the impact it makes upon listeners. Speakers use repetition to emphasize points, to help listeners follow the flow of ideas, and to embed their messages in audience memory. The novelty of information fascinates listeners, draws their attention, and raises their curiosity. Activity adds the sense of liveliness and often invites listeners to participate vicariously in the experience depicted. Contrast follows the principle that opposites attract attention. Relevance ties the subject to specific needs, interests, or concerns of the audience. Increase audience retention by organizing your message clearly and providing previews and summaries.
   Speech Designs. The patterns most often used in informative speeches are spatial, sequential, chronological, categorical, comparative, and causation designs. A spatial design orders the main points according to the arrangement of a subject within a physical setting, such as the relationships among objects or places. Most speeches of demonstration use a sequential design, which follows a time pattern to present steps in a process. A chronological design follows the sequence of important events in the history of a subject. A categorical design represents natural divisions of a subject or traditional ways of thinking about it. A comparative design is especially effective when your topic is new to the audience, when it has undergone dramatic changes, or when you wish to establish right and wrong procedures. This design is often based on literal or figurative analogies, depending on whether the compared subjects are drawn from the same or from different fields of experience. A causation design explains how one condition generates or is generated by others. Sometimes you may decide to combine several designs within the same speech.

   Rising to the Challenge of the Informative Speech. Informative speakers must work hard to create and maintain attention and interest. Finding the right topic, taking the time to prepare, designing speeches artfully, developing striking and colorful content, and making an energetic presentation can ensure success.

Lesson plan

Outline

· Informative speaking: an orientation

· Forms of informative speaking

· Helping listeners learn

· Speech designs

· Rising to the challenge of informative speaking

Informative speaking: an orientation

· Give something to listeners

· Not ask something of them

· Listeners pay attention and try to understand

· You don’t try to make them change their behavior

· Ex. appreciation for the meaning of friendship

· Informative speech reduces ignorance

· Doesn’t simply repeat something the audience already knows

· How much new information or understanding it provides

· Several questions to ask yourself

Forms of informative speaking

· Three impulses within us:

· Expand awareness of the world around us

· Become more competent, develop skills

· Curiosity about how things work and how they are made

· Speeches of description / demonstration / explanation

Speeches of description

· Describe what’s “out there” or “in here”

· Activity

· Event

· Object

· Person

· Place

· Create a picture of your subject in the minds of your audience

Speeches of demonstration

· Show the audience how to do something

· How to dance hip hop

· How to do research on the internet

· How to prepare for the university admission test

· How to start a fire

· Demonstrate a process

Speeches of explanation

· Offer information about abstract or complicated subjects

· The aim – understanding

· Present critical characteristics

· Offer examples

Helping listeners learn

Messages that:

· Interest us

· Concern us

· Engage us

· Alarm us

Will your informative speech be remembered?

Attention

You must hold your audience’s attention

Intensity

Repetition

Novelty

Activity

Contrast

Relevance

Explore and Apply the Ideas
1. The status of information concerning the presence of WMDs (weapons of mass destruction) in

Iraq, a major rationale for our 2003 preemptive war on that country, has been subject to a great deal of debate. A number of positions have been argued:

a. The information was faulty. Blame it on the CIA.

b. The information was faulty, but the president was responsible for verifying it, especially when he used it to justify war. Blame it on him.

c. The information was accurate, but it was used selectively to justify an a priori decision to invade Iraq. The information was manipulated to influence public opinion.

d. Whether the information was or was not accurate is irrelevant. Either way, we made the right choice: to take Saddam out. The ends justified the means.

Research this issue and decide which of these or other possible arguments you favor. Be prepared to defend your position in classroom discussion.

What does this situation teach you about the ethics of using information in speeches?

2. You can probably recall one or several outstanding teachers who have helped you learn. How did they encourage learning? Using them as models of excellence, what can you learn about communicating information?

3. As you submit the outline for your informative speech, include a strategy plan as well. In your strategy plan, identify the following:

a. The kind of informative speech you will present

b. How you will apply principles of motivation, attention, and retention to help your listeners learn

c. How you will use attention factors (intensity, repetition, novelty, activity, contrast, relevance) to make your speech more effective

d. Why you chose a specific design option to structure your speech

e. How you will meet the challenge of presenting an interesting informative speech 
4. Informative speeches presented within a context of controversy are often distorted and misunderstood because of the fears, suspicions, and prejudices that abound in many audiences. As we write, for example, a controversy rages in many quarters concerning the legality and morality of gay marriage. If you wished to present an informative speech summarizing the arguments on both sides of this issue, what strategies might you employ to minimize such distortion before most audiences?

Lecture 7

Topic: Structuring your speech

   A carefully structured speech helps the audience understand the message and enhances the speaker s ethos.

   Good Form. A well-structured speech has good form: It is simple, balanced, and orderly. Simplicity occurs when you limit the number of main points; repeat them for emphasis; and use clear, direct language. A speech has balance when the major parts receive proper emphasis and work together. An orderly speech follows a consistent pattern of development.

   Structuring the Body of Your Speech. You should structure the body of your speech first so that you can fashion an introduction and a conclusion that fit your message. To develop the body, determine your main points, decide how to arrange them, and then select effective supporting materials. To identify your main points, prepare a research overview of the information you have collected. This summary can help you spot major themes that can develop into main points.

   Arrange your main points so that they fit into a design that is appropriate to the material and that reflects the way people tend to arrange things in their minds. These include categorical, comparative, spatial, sequential, chronological, causation, problem solution, refutative, and narrative designs.

   Supporting materials fill out the speech and buttress ideas. In an ideal arrangement, you should support each point with information, testimony, and an example or story that emphasizes its human aspects.

   Using Transitions. Effective transitions point up the relationships among ideas in your speech and tie the speech together. Internal summaries remind listeners of the points you have made in one part of your speech before you move on to another.

   Preparing an Effective Introduction. The introduction to a speech should arouse your listeners interest, establish your credibility, and focus and preview your message. Some useful ways to introduce a speech include acknowledging the audience, location, or occasion; invoking shared interests and values; soliciting audience participation; opening with a narrative; using appropriate humor; beginning with a quotation; developing suspense; and startling the audience. As you build credibility, you also make possible identification between yourself and the audience. When you preview your message, you give your readers the blueprints of

the speech that will follow.

   Developing an Effective Conclusion. An effective conclusion should review the meaning of your speech in a summary statement, provide a sense of closure, leave the audience with final reflections on the significance of the speech, and if appropriate, motivate listeners to act. Techniques that are useful for conclusions include echoing the introduction, calling for action, reemphasizing relevance to audience, asking rhetorical questions, closing with a quotation, telling a story, ending with a metaphor, and using strategic repetition. Your speech will seem more symmetrical and satisfying if your conclusion ties into your introduction.
Lesson plan
Outline 

· Principles of Good form

· Structuring the body of your speech

· Using transitions

· Introducing your message

· Developing an effective conclusion

Principles of Good form

· Simplicity

· Balance

· Order

Simplicity

· Limit the number of main points

· Repeat them for emphasis

· Keep your wording direct
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Number of the main points

· The fewer, the better

· Usually three
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Repeating key points for emphasis

· Tell them what you are going to tell them

· Tell them

· Tell them what you told them

Strategic repetition

Repeat to simplify

   Balance

   Create a balanced presentation

· The body should be the longest part

· Balance the development of each point

· The introduction and the conclusion should be approximately equal
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Order

· A logical pattern of development

· Introduce the subject

· Develop main ideas

· Summarize / reflect

· Design the body first (Plato)

Structuring the body of your speech

· Selecting your main points

· Arranging your main points

· Supporting your main points

Selecting your main points

· Most important ideas

· Repeated themes

· Consider their relevance to

· Your specific purpose

· Your thesis statement

· Needs and interests of your audience
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Arranging your main points

· Patterns that are easy to understand and remember

· Categorical

· “three causes of global warming”

· Comparative

· “comparing the new retirement age reform”

· Spatial

· “tour of SDU”

· Sequential

· “how to make origami flowers”

· Chronological

· “How N. Nazarbayev became a president”

· Causation

· “the causes of moving to Kaskelen & its consequences

· Problem-solution

· “low quality of roads in Almaty”

· Refutative

· “the arguments behind the new retirement age reform”

· Narrative

· Linear VS dramatic pattern

· Prologue, plot, epilogue

Supporting your main points

· “New developments in the war on cancer”

· Scientists have largely abandoned the search for a final cure

· Scientists have made tremendous advances in controlling and living with cancer
· Ideal model of support

· Facts / statistics

· Expert testimony

· Story / example

Using transitions

· Verbal and nonverbal cues

· Finish one point

· Moving on to the next

· Connect main points

· Connect body with introduction and conclusion

A brief pause

“For my next point…”, “Having said that, I’d like to consider this…”

Connection between ideas

“Until now”, “Just last week”

Time changes

“In addition”

Expanding on what you have said

“Similarly”

Comparison

“On the other hand”

Contrast

“As a result..”, “Consequently…”

Cause & effect

“In short…”, “Finally…”, “In conclusion…”

Signal that the speech is coming to end
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Introducing your message

· Why should I listen to this speech?

· Why should I listen to this speaker?

· What should I understand?

Capture attention

Involve in the topic

Capturing attention

· “Good morning! My speech today is about…”

· Not a good way!

· Acknowledge the audience, location, situation

· Solicit audience participation

· Open with a narrative

· Use humor

· Develop suspense

· Begin with a quotation

· Surprise the audience

Acknowledge the audience, location, situation

Solicit audience participation

Explore and Apply the Ideas
1. Working in small groups, share your research overviews for your next speeches. What major themes emerge, and how might these develop into main points in light of your specific purpose and your listeners needs? Encourage input from group members to help you select the main points for your speech.

2. Share the organizational plan for your next speech with a classmate so that you become consultants for each other. Help each other come up with alternative patterns for your main points. After the speeches are presented, each consulting team should explain the options it considered and why it chose the particular structure used for each speech.

3. Select a speech from Appendix B and write a thorough critique of its structure. Consider the following questions:

a. Did this speech satisfy the requirements of good form ? Did it meet the needs of simplicity, balance, and order?

b. What design for the main ideas did the speech use?

c. Did transitions keep the message in focus for listeners?

4. For the same speech critiqued in exercise 3, write an alternative introduction and conclusion, using a different technique. Compare the effectiveness of the new introduction and conclusion with the ones actually used by the speaker. Which work better and why?

5. What type of introductory and concluding techniques might be most effective for speeches based on the following specific purpose statements?

a. To inform my audience of the steps to follow to get financial assistance.

b. To persuade my audience that it is better to marry than to live together.

c. To inform my audience of the signs of child abuse.

d. To persuade my audience to begin recycling.

Lecture 8
Topic: Supporting your ideas

   Facts and statistics, testimony, examples, and narratives are the major forms of supporting materials. They provide the substance, strength, credibility, and appeal a speech must have before listeners will place their faith in it.

   Facts and Statistics. Information in the form of facts and statistics is the most objective type of supporting material and is especially useful for unfamiliar or controversial topics. Facts are verifiable by independent observers. Statistics are numerical facts that describe the size of something, make predictions, illustrate trends, or show relationships. Use definitions, explanations, and descriptions to augment facts and statistics. A definition states the meaning of a term in words the audience can understand. An explanation expands on what something is or how it works. A descriptions is a word picture that helps the audience visualize what you are talking about.

Testimony. Testimony cites the ideas or words of others. When you repeat the exact words of others, you use a direct quotation. When you summarize what others say, you paraphrase them. Expert testimony comes from recognized authorities. Lay testimony represents the voice of the people. Prestige testimony connects your message with the words of some esteemed figure. Be sure that the sources you cite are free from bias. Present their credentials as you introduce their testimony, and never quote them out of context. 

 Examples. Examples serve as verbal illustrations. They add interest, clarify ideas, hold attention, personalize a topic, provide emphasis, show how ideas can be applied, and aid retention of a message. Brief examples mention specific instances. Extended examples contain more detail. Factual examples are based on actual events and persons. Hypothetical examples are invented by the speaker to represent reality.

    Narratives. A narrative tells a story that draws listeners into the action and helps establish a mood for the speech. Narratives should be told in colorful, concrete language using dialogue instead of paraphrasing. A lively and informal style of presentation can enhance narration.

   Three Techniques for Using Supporting Materials. Comparison, contrast, and analogy can be used to make the most of supporting materials. Comparison points out the similarities of something unfamiliar to something the audience already understands. Contrast emphasizes the differences among things to support an important point. Analogy combines the principles of comparison and contrast to heighten awareness.

Lesson plan

Outline 
· Facts and statistics

· Testimony

· Examples

· Narratives

· Techniques for using supporting materials

· Deciding what support material you should use

Facts and statistics

· Most objective form of supporting material

· Facts – statements that can be verified by independent observers

· Statistics – numerical facts

· Don’t depend on experiences of a single person

· Are repeatedly confirmed by people

Facts

· A reliable form of knowledge

· Sometimes can be confusing

· Prove that such claims are justified

· Look for support from independent sources

· What is 

· Information

· Misinformation

· Disinformation

Statistics

· Numerical facts

· Describe the size of something

· Make predictions

· Illustrate trends

· Show relationships

· Especially useful in persuasive speeches

· Round off numbers to show the importance of a problem

· Use exact numbers when the topic is controversial

· Make your statements compelling

· Difficult for your listeners to ignore them

· Use presentation aids

· They add authority and interest values

Evaluating facts and statistics

· Have a good collection of facts and statistics

· Relevant

· Representative

· Current

· Come from credible sources

· Consistent

· Complete
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Testimony

· Citing the words and ideas of others

· Support your message

· Add authenticity

· Bless your speech with eloquent words

Expert testimony

· Comes from people who are qualified by training or experience

Lay testimony

· Represents the wisdom of ordinary people

· Comes from people who have firsthand experience with a topic

· People who have strong feelings about it

· Understanding or real-life consequences of issues

· Adds authenticity and compassion to ideas

Prestige testimony

· Associates your message with words of a respected public figure

Evaluating testimony

· Consider the relevance

· Expert testimony

· Evaluate your source

· Lay testimony

· Consider whether it will help listeners understand the human aspect of your message

· Prestige testimony

· Think about how your listeners may feel about the person you are citing

Using testimony

· Direct quotation

· When you repeat the exact words of others

· Paraphrase

· When you restate in your own words what others have said

· Quoting out of context

· Twist the meaning to fit your purposes

Examples

· Bring a speech to life

· Serve as verbal illustrations for a message

· Good examples

· Illuminate the message

· Make it clearer

· Make it more vivid for the audience

Types of examples

· Brief example

· Mentions a specific instance to demonstrate a more general statement

· Extended examples

· Contain more details and allows you to concentrate more fully on the illustration

· Factual examples

· Is based on an actual event or the experiences of a real person

· Hypothetical examples

· A composite of actual people, situations and events. It claims to represent reality

Evaluating examples
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Using examples

· Use examples to

· Emphasize major points

· Attract and hold attention

· Clarify abstract ideas

· Keep examples brief

· Make use of transitions to move smoothly

· For instance…., as you can see…..

Narratives

· A story that illustrates an idea

· They involve listeners in creating meaning

· The message becomes their discovery, their truth

Narratives can

· Add interest to a message

· Attract and sustain attention

· Draw listeners into a message

· Provide models of good and poor behavior

· Bridge cultural differences

· Be remembered after facts and statistics have been forgotten

Evaluating narratives

· Narratives should

· Be relevant to your message

· Help you make your point

· Illustrate a situation as it actually is

· Help listeners better understand your message

· Help listeners create identification

Using narratives

· Use stories to involve the audience

· Practice to ensure the smooth flow

· Make the characters come to life

· Use voice and dialect changes for characters

· Use dialogue rather than paraphrase

· Use colorful, vivid language

Techniques for using supporting materials

· Comparison

· Helps an audience understand a subject by pointing out its similarities

· Contrast

· Emphasizes the differences between or among things

· Analogy

· Points out similarities between things that are essentially dissimilar

Deciding what support material you should use

· Controversial – facts, statistics, factual examples

· Abstract / distant – examples and narratives

· Technical – facts, statistics and expert testimony

· To excite / defuse emotions – prestige testimony, examples, narratives

· Novel – comparisons, contrasts, or analogies

Finally

· Always support each main point with the most important and relevant facts and statistics

· Support each main point with at least one interesting example or narrative

Explore and Apply the Ideas

1. Find the text of a recent speech in Vital Speeches of the Day that contains statistical information. Were the statistics convincing? Were examples used to make the numbers more meaningful? Was the source of the statistics clearly identified? How did the use of statistics affect your perception of the credibility of the speech?
2. Look in newspapers or magazines for statements by public officials that claim to be factual but that may actually contain distortions. What tips you off to the distortion? In your judgment, would most readers be likely to detect this bias?

3. Think back to your childhood and remember your favorite story. Prepare a brief (less than three minutes) presentation of this story. Practice presenting it as if you were telling it to a group of first-graders. Working in small groups, share your story with other group members. Listen to theirs.

What storytelling techniques seemed most effective?

What made some of the stories less effective?

4. Develop a hypothetical example or narrative to illustrate one of the following abstract concepts: love, compassion, charity, peace, justice.

5. Determine which types of supporting material might best support the following claims:

a. Native Americans don t get a square deal in the United States.

b. Campus security measures are inadequate.

c. America should lift (or not lift) the embargo on Cuba.

d. Asian American children are outperforming Anglo-American children in our public schools.

Explain and defend your choices.
Lecture 9
Topic: Using language effectively

   Many of us underestimate the power of our words. The language we select can determine whether we succeed or fail as communicators.

   The Power of the Spoken Word. Oral language is more spontaneous, less formal, and more interactive than written communication. The spoken word can be more colorful and expansive; it alters the structure of sentences, and it depends more on the rhythm of language as it is voiced.

    Words can shape our perceptions. They invite us to see and share the world from the speaker s point of view. They can arouse intense feeling by overcoming the barriers of time, distance, and audience apathy. The spoken word can bring listeners together in a common identity. Finally, words can prompt us to action.

   The Six C s of Language Use. As you speak, strive to meet the standards of clarity, color, concreteness, correctness, conciseness, and cultural sensitivity. Clear language is simple and direct: It draws its comparisons from everyday life and avoids jargon.

   Color refers to the emotional intensity and vividness of language and is especially vital to the sharing of feeling. The more concrete a word, the more specific the information it conveys. Correctness is vital to ethos because grammatical errors and improper word choices can lower perceptions of your competence. Concise speakers strive for brevity, often using comparisons that reduce complex issues to the essentials. Cultural sensitivity requires that a speaker be aware of the diversity within an audience and respectful of cultural differences.

   Magnifying the Power of Language. Certain techniques can magnify the power of words at critical moments in your speeches. Figurative language, techniques that alter the natural order of words, and techniques that exploit the sounds of words are all devices of magnification.

   Prominent forms of figurative language are metaphors, enduring metaphors, similes, personifications, culture types, and ideographs. Metaphor surprises us with implied, unusual comparisons. Enduring metaphors are rooted in basic human experience and appeal across time and culture. Similes signal and soften the comparison with words such as like or as.

Personifications, as in lady liberty, attribute human form and feeling to inanimate subjects. Culture types express the values of a particular people. Ideographs are compact expressions of political faith.

   Techniques that alter the natural order of words include antithesis, inversion, and parallel construction. Antithesis arranges opposing ideas in the same or adjoining sentences to create a striking contrast. Inversion reverses the expected order of words in a phrase or sentence to make a statement distinctive. Parallel construction repeats the same pattern of words in a sequence of phrases or sentences for the sake of impact.

   Alliteration and onomatopoeia are techniques that exploit the sounds of words. Alliteration repeats initial sounds in a closely connected pattern of words. Onomatopoeia is the tendency of certain words to imitate the sounds of what they represent. Both techniques magnify the language of feeling.

   To be effective, all such techniques must seem natural.
Lesson plan
Outline

· The power of the spoken word

· The six C’s of language use

· Magnifying the power of language

The power of the spoken word

· Most of us think in words

· Language is the basis of our interaction

· Words are how and what we think of ourselves

Spoken word VS written word: what makes it special?

· More spontaneous; less formal than the written word

· 8323 cases of measles have been reported today

· More than eight thousand cases of measles

· More colorful and intense

· Slang expressions

· More interactive – engaging listeners in the feelings and thoughts of the speech

· You want to know what we’re going to do? Well, let me tell you what we’re not going to do. We’re not going to play along! This is a rule that deserves to be broken. Yes, broken! And we’re going to do the breaking

· Offers some constraints

· Simpler, repeated

The spoken word has the power to influence how listeners ….

· see subjects

· feel about these subjects

· identify with one another

· act

The six C’s of language use

· Clarity

· Color

· Concreteness

· Correctness

· Conciseness

· Cultural sensitivity

Clarity

· If the words are not clear – listeners can not understand your meaning

· Understand yourself what you want to say

· Find words that convey your idea

· When is the standard of clarity met?

Translate the jargon into lay language to be understood by the general audience

Concreteness

· Mistakes in grammar can make you seem uneducated or even ignorant

· “Is your children learning?”

· Mistakes in word selection

· Using words that sound similar - malapropism

· A speaker can add interest to his talk with an antidote.

· The speaker hopes to arouse apathy in his audience.

· Good language can be reinforced by good gestation.

· The speaker can use either an inductive or a seductive approach.

Conciseness

· Your points quick and efficient

· Simple and direct

· Active, not passive voice

· Use of maxims

· “Give me democracy or give me death”

Cultural sensitivity

· Lift

· Unite

· Wound

· Hurt

· Offended audience will reject your message

· Avoid stereotypes

Magnifying the power of language

· Figurative language

· Order of words

· Sounds of words

Using figurative language

· Metaphors – a form of comparison

· Similes – a variation of metaphor that warns that a comparison is coming

· Personification – inanimate subjects (ideas, institutions, etc.) acquiring human form or feeling

· Culture types – express the values, identity and goals of a particular group and time

· Antithesis – different/opposing ideas in the same sentence to create contrast

· Parallel construction – repetition of the same pattern of words

· Alliteration – repetition of the sounds in a connected pattern

· Onomatopoeia – tendency of certain words to imitate the sounds they represent

Explore and Apply the Ideas

1. What words would you nominate as culture types in contemporary society? (Remember, you should be looking for devil as well as god terms.)

Find examples of how these words are used in public communication. Are there any ethical problems with the way these words are used?

2. Analyze how you used the power of language in your last speech. Did you have to overcome any barriers to perception or feeling among your listeners?

What techniques did you use? Could you have done better?

3. Look for examples of the use of enduring metaphor in contemporary public communication (speeches, editorials, advertising, visual, and televisual communication). Explain the power of these metaphors by connecting them to motivation as it is explained in Chapter 5.

4. Study the language used in a contemporary political speech. How is the power of language exercised?

What special techniques are used to magnify this power? Evaluate the effectiveness of this usage according to the six C s discussed in this chapter: clarity, color, concreteness, correctness, conciseness, and cultural sensitivity.

5. Your instructor will assign different language techniques to members of the class and then present a subject. Your task is to make a statement about this subject, using the technique you have been assigned. Share these statements in class. What does this exercise reveal about the power of the spoken word?

Lecture 10

Topic: Becoming a better listener

   The Benefits of Listening. Effective listening benefits both listeners and speakers. Improved listening skills can enhance both your academic performance and your career success. Effective listeners are less vulnerable to unethical advertising or to dishonest public communication. Despite this obvious importance, education in listening is often neglected.

   The Process of Listening. Listening is a process that extends from mere awareness through the most sophisticated forms of reception. In the discriminative phase of listening, we must be able to hear a message. In the comprehensive phase, we must understand and interpret what we hear. In the empathic phase, we begin to see things from the speaker s point of view, and in the appreciative phase, we enjoy the speaker s ability to structure messages skillfully and to word ideas attractively. Critical listening requires that we test messages for the soundness of their content, and constructive listening challenges us to be active participants in the process of communication.

   Overcoming Listening Problems. Some listening  problems arise from the speaking situation or from speakers. These problems may include noisy surroundings, flawed messages, or poor presentations. The most serious listening problems are grounded in listeners themselves. These problems include inattention, chance associations with words, or personal concerns. Bad habits, such as feigning attention or listening only for facts, are another cause of problems. Receiver apprehension can also block effective listening. Still another problem occurs when trigger words set off strong positive or negative emotions in listeners. Biased attitudes can distort messages through filtering, assimilation, or contrast effects. To overcome listening problems, concentrate on the main ideas and the overall meaning of a speech. Strive to be as objective as you can, and withhold judgment until you are certain you understand the message.
   Developing Critical Listening Skills. Critical listening helps protect you from messages that wear a halo and ensures that you give a fair hearing to ideas that go against your beliefs. Critical listeners question what they hear, require support for assertions and claims, and evaluate the credentials of sources. They differentiate among facts, inferences, and opinions. They become wary of vague or incomprehensible language, or when inflammatory speech replaces reasoning, or when a message promises too much. When what they hear does not fit with what they know, critical listeners start asking tough questions.

   Evaluating Speeches. Critiquing a speech involves positive and constructive efforts to help speakers improve. Criteria for speech evaluation include overall considerations, substance, structure, and presentation skills. Overall considerations include the speaker s commitment, adaptation to the audience and occasion, clearness of purpose, freshness of perspective, and ethical standards. Substance involves the value of the topic, the sufficiency of research, the adequacy of supporting material, and the speaker s ability to reason. Structural criteria include the use of an effective introduction, a well-organized body with main points and supporting material, and a conclusion that provides closure. Presentation questions consider how well speakers use words and their ability to convey messages through voice and gesture.

   Ethical Responsibilities of Listeners. Ethical listeners do not prejudge a speech but are open to new ideas and different perspectives. They are receptive to speakers representing different lifestyles and cultural backgrounds. Ethical listeners are also sensitive to the impact of ideas on others.
Lesson plan
Outline

· The benefits of effective listening

· The process of listening

· Overcoming barriers to effective listening

· Developing critical listening skills

· Evaluating speeches

· Ethical responsibilities of a listener

The benefits of effective listening

· Listening in the classroom

· Read assignments ahead of time

· Learn which speaking techniques work best

· Support by being pleasant and responsive

The process of listening

· Search for a value that messages may have
· Analyze / evaluate

· Enjoy the beauty of a message

· Try to see things from a speaker’s perspective

· Finding meaning in the sounds you hear; focusing

· Hearing

Overcoming barriers to effective listening

· Speaking situation

Physical noise

· Lose track of the message, abandon any attempt to listen

· If you can’t hear, you can’t listen

· Talk louder

· Let the speaker know there is a problem

· Speakers

Message problems

· Full of unfamiliar words

· Poorly organized

· Read on the subject ahead of time

· Take notes

Presentation problems

· Talk too fast / too slow

· Have distracting manners (dress or hair color)
· Listeners

-  Inattentiveness

-  Listening style preferences

-  Bad habits

-  Listening comprehension

-  Emotional reactions

-  Attitudes

Developing critical listening skills

· Development of a questioning orientation

· Protection from manipulative messages

· Evaluating evidence and information

· Assessing the credibility of sources

· Analyzing language use

· Examining rhetorical techniques

· Evaluating evidence and information

· Relevant

· Representative

· Recent

· Reliable

· Assessing the credibility of sources

· Trustworthy and competent sources

· Where does this information come from?

· Are these sources qualified to speak on the topic?

· Analyzing language use

· Twisting the credentials of sources

· Using pseudoscientific jargon

· Examining rhetorical strategies

· The way a speaker uses evidence and supporting material

Evaluating speeches

· Becoming a creative, active listener

· Helping speakers become more effective

· Questioning, appreciation of effective techniques, suggestion for improvement

Overall considerations

· Commitment

· Adaptation

· Purpose

· Freshness

· Ethics

Evaluating substance

· Facts and figures

· Testimony

· Examples

· Narratives

· An interesting topic

· Combination of different supporting materials

Evaluating structure

· An orderly progression of ideas

· An introduction begins with something that draws attention

· An introduction previews the body

· The body follows an order

· The conclusion summarizes the main points

· The conclusion offers a final statement

Evaluating presentation skills

· Actual words

· The way they are said

· Sentences should be simple and direct

· A speech should sound natural and enthusiastic

· Speakers should talk loud enough

Ethical responsibilities of a listener

No prejudice – an open mind

Listening is beneficial

We may learn something

We may discover why we believe as we do

We may learn about ourselves

Good listeners develop good speakers

Listen to others as you would have them listen to you

Explore and Apply the Ideas 

1. Working in small groups, discuss your listening problems with the other members. Develop a listening improvement plan for the three most common listening problems in your group. Report this plan to the rest of the class.

2. List three positive and three negative trigger words that provoke a strong emotional reaction when you hear them. Group the words into categories, such as sexist or ethnic slurs, political terms, ideals, and so on. Discuss in class why these words have such a strong impact and how listeners might control their reactions to them.

3. Identify a speaker (outside your class) you find difficult to listen to attentively. Explore the sources of interference in yourself that make it hard for you to listen. Design a plan to overcome this problem.

4. Review your class notes from one of your lecture courses. Were you able to identify the main points, or did you try to write down everything that was said?

5. Read the following paragraph carefully: Dirty Dick has been killed. The police have rounded up six suspects, all of whom are known criminals. All of them were near the scene of the crime at the approximate time that the murder took place. All had good motives for wanting Dirty Dick killed. However, Larcenous Lenny has been completely cleared of guilt. Now determine whether each of the following statements is true (T), False (F), or an inference (?).

1. Larcenous Lenny is known to have been near the scene of the crime.

2. All of the rounded-up criminals were at the scene of the murder.

3. Only Larcenous Lenny has been cleared of guilt.

4. The police do not know who killed Dirty Dick.

5. Dirty Dick s murderer did not confess of his own free will.

6. It is known that the six suspects were in the vicinity of the cold-blooded assassination.

7. Larcenous Lenny did not kill Dirty Dick.

8. Dirty Dick is dead.

You can find the answers in the chapter notes at the end of this book27. Were you able to distinguish between inferences and facts?
Lecture 11
Topic: Presenting your speech

   The goal of integrated communication is to combine the power of body language, voice, and speech content to produce a larger-than-life communication experience for all who participate in it. The moment of presentation represents the goal and climax of speech preparation.

To prepare for this moment, you must develop your natural resources of voice and body, become versatile in the various modes of speaking, and become flexible in special situations.

   The Goal of Integrated Communication. Integrated communication allows speaker and listeners to share a special moment of meaning. To make this moment happen, tangible, technical requirements must be met: You must be heard, and you must sound natural and conversational.

Even more important are the intangibles: You must want to communicate. Immediacy describes the closeness that develops when speaker and listeners share this attitude.

   Developing Your Voice. A good speaking voice conveys your meaning fully and clearly. Vocal expressiveness depends on your ability to control your pitch, rate, loudness, and variety. Your habitual pitch is the level at which you usually speak. Your optimum pitch is the level at which you can produce a clear, strong voice with minimal effort. You can control rate to your advantage by using pauses and by changing your pace to match the moods of your material. To speak loudly enough, you need proper breath control. Vocal variety adds color and interest to a speech, can make a speaker more likeable, and encourages identification between speaker and audience.

   Articulation, enunciation, pronunciation, and dialect are the unique qualities that give voice to words. Articulation concerns the manner in which you produce individual sounds. Enunciation is the way you utter words in context. Proper pronunciation means that you say words correctly. Your dialect may identify your cultural or ethnic background or the area of the country in which you learned language.

    Developing Your Body Language. You communicate with body language as well as with your voice. Eye contact signals listeners that you want to communicate. Your facial expressions should reinforce, not contradict, the meanings of your words. Movement attracts attention; therefore, your movements and gestures must complement your speech, not compete with it. Proxemics is the study of how humans use space during communication. Two proxemic principles, distance and elevation, can affect your identification with an audience as you speak. Be sure your grooming and dress are appropriate to the speech occasion and do not detract from your ability to communicate.

   Developing Versatility in Presentation. To be a versatile speaker, you must be adept in the different modes of presentation. The four methods of speech presentation are impromptu speaking, memorized presentation, reading from a manuscript, and extemporaneous speaking. In impromptu speaking, you talk with minimal or no preparation and practice. Both memorized and manuscript presentations require that your speech be written out word for word. The usual preferred mode, extemporaneous presentation, requires careful planning, but the wording is spontaneous. Extemporaneous speaking allows you to adapt to feedback from your audience. Be especially alert for signs that your audience doesn’t understand, has lost interest, or disagrees with you, and then make adjustments to your message to cope with these problems.

   Developing Flexibility in Special Situations. Two special situations, question-and-answer sessions and video presentations, require that you develop specialized presentation skills. Following any presentation, you may need to answer questions about your material and ideas. Although your responses will be impromptu, you should prepare for questions in advance. Video presentations require a conversational manner in which vocal variety and facial expressions assume special importance. To cope with time constraints, video presentations often encourage manuscript speaking, using the teleprompter to create the sense of directness and immediacy.

   Practicing for Presentation. You should practice your speech until you have the sequence of main points and supporting materials well established in your mind. As you prepare for the moment when you will take the stage, it is best to practice your presentation in conditions similar to those in which you will give your speech.

Lesson plan 
Outline

· The goal of integrated communication

· Developing your voice

· Developing your body language

The goal of integrated communication

· Interaction of body, voice and speech

· Communis – common from Latin

· Integrated communication

· Common ideas and feelings

· Shared meaning

Requirements of integrated communication

· Listeners must be able to hear you

· You should talk with the listeners not at them

· As a speaker, you must be committed to your topic

· As a listener, you should meet the speaker’s commitment with respect and receptivity

Developing your voice

· Voice affects your ethos

· Confident ( listeners are likely to raise their estimation of you

· Tentative ( people may think you are not decisive

· Minor improvements may produce BIG dividends

Step #1 – evaluate how you usually speak

· Does my voice convey the meaning I intend?

· Would I want to listen to me if I were the audience?

· Does my voice present me at my best?

Pitch

· Pitch – placement of your voice on the musical scale

· Can range from HIGH to LOW

· Habitual pitch

· Optimum pitch

· Sing the la sound to the lowest / to the highest pitch

· Tape-record this exercise

· Compare the optimum pitch to the habitual pitch

Rate

· Rate – the speed at which you speak

· Serious topics – slow

· Light topics – fast

· The rate patterns produce a rhythm

· Rhythmic variations

· Point to what is important

· Make it easier for the audience to comprehend

· Pausing highlights importance

· Pauses give listeners time to contemplate

· Pauses build suspense and maintain interest

· Pauses clarify relationships among ideas, phrases and sentences

· Silence can be harmful

· Pause

· Deliberate

· Hesitation

· Confusion

· Uncertainty

· Lack of preparation

Loudness

· The listeners can’t hear you

· Your voice is too loud

· Speaking before a group VS general conversation

· Take your cues from audience feedback

· To speak with proper loudness you must have good breath control

· How do you know when you breath properly?

· Changes in loudness – express emotions

· Decreasing your volume can also show emotions

· How to acquire variety in loudness?

Variety

· Monotonous presenters seem to be

· Not interested in the topic

· Not interested in the audience

· Afraid of the situation they are in

· Variety adds color and interest

· The best way to develop is reading aloud

Patterns of speaking

· When you sound “ODD” the audience

· Doesn’t listen to what you say

· Listens to HOW you say it

· Articulation (individual speech sounds)

· Them ( zem

· Teeth ( tees

· Enunciation (words in context)

· Swatuh thought?

· Harya?

· Howjado?

· Pronunciation (single words)

· Chiropodist / chemistry

· Dialect (a speech pattern of a geographical region or ethnic group)

· Examples from Kazakh?

Developing your body language

· Communication with your audience begins before you open your mouth

· Facial expression

· Personal appearance

· Air of confidence

· Your body and words must “say” the same things

Facial expression and eye contact

· By means of facial expressions we

· Judge people’s character

· Determine their true feelings

· Tell whether they are honest

· Sustained eye contact suggests

· Honesty

· Openness

· Respect

Movements and gestures

· Physical movement can attract more attention that words

· Words and gestures should work in harmony

· Avoid random movements

· The factor of distance

· The actual distance between speakers and listeners affects their sense of closeness and immediacy

· The factor of elevation

· Elevation also affects the sense of closeness between speakers and listeners

Personal appearance

Clothing affects

How you are perceived

How your message is received

How we see ourselves

How we behave

Dress comfortably

Feel good

Respect the audience

Respect the occasion

Explore and Apply the Ideas
1. Attend a lecture or political speech. Evaluate the speech by applying the standards of integrated communication. Did the speaker read from a manuscript, make a memorized presentation, or speak extemporaneously? Was the speaker adept at moving from one mode of presentation to another? How flexible was the speaker in answering questions? Was the speaker’s voice effective or ineffective? Why? How would you evaluate the speaker’s body language? Report your observations in class.

2. Comedians often capture the personalities of public figures by exaggerating their verbal and gestural characteristics in comic impersonations. Be alert for such impersonations on late-night television.

Which identifying characteristics do the comedians exaggerate? What might this indicate about the real speaker s presentation peculiarities?

Contribute your observations to a class discussion.

3. Make a list of questions you think you might be asked following your next speech. Plan the answers you might make to these questions.

Working in small groups, distribute your questions to group members to ask of you. Invite them to evaluate your responses.

4. Exchange your self-evaluation audiotape with a classmate and write a critique of that person s voice and articulation. Emphasize the positive, but make specific recommendations for improvement.

Work on your classmate s recommendations to you, and then make a second tape to share with your partner. Do you detect signs of improvement in each other s performance?

5. As you practice your next speech, deliberately try to speak in as dull a voice as possible. Stifle all impulses to gesture. Then practice speaking with as colorful a voice as possible, giving full freedom to movement and gesture. Notice how a colorful and expressive presentation makes your ideas seem more lively and vivid.

Lecture 12
Topic: Persuasive speaking: process, challenges and designs

   Persuasion is the art of getting others to consider our point of view fairly and favorably. In contrast with informative speaking, persuasive speaking urges a choice among options and asks for a commitment.  Rather than speaking as a teacher, the speaker assumes the role of advocate. Ethical persuasive speaking centers on good reasons based on responsible knowledge.

Persuasive speeches rely more on emotional involvement than do informative speeches, and they carry an even heavier ethical burden.

Argumentative Persuasion. Manipulative persuasion evades judgment and reflection by thoughtful listeners and avoids the ethical burden of justification. In contrast, argumentative persuasion displays the rationale for its conclusions in the form of evidence, proofs, and patterns of reasoning.

Developing Evidence and Proofs. When used in persuasion, supporting materials become evidence. Facts and statistics alert us to a situation we must change. Examples move listeners, creating a favorable emotional climate for the speaker s recommendations.

Narratives bring a sense of reality and help listeners identify with the issue. Testimony calls on witnesses to support a position. When you use evidence, strive for recent facts and figures, emphasize factual examples, engage listeners through stories that make your point,

and rely primarily on expert testimony.

  Proofs constitute appeals to our rational nature (logos), appeals to feeling (pathos), appeals to the credibility of speaker and sources cited within the speech

(ethos), and appeals to cultural identity (mythos). Appeals to rationality assume that we are thinking creatures who respond to well-reasoned demonstrations. Appeals to feeling affirm that we are also creatures of emotion. Appeals to credibility recognize that we respond to leadership qualities in speakers and to the authority of their sources of evidence. Appeals to cultural identity relate to our nature as social beings who respond to group traditions and values. Argumentative persuasion centers on the logos, but effective persuaders must be able to combine the strengths of these various forms.

   Patterns of Reasoning. Persuaders must define the meanings of key terms and concepts early in their speeches. Definitions can also attempt to change perspectives on subjects to make listeners more sympathetic to the arguments that will follow. 

   In deductive reasoning, speakers argue from accepted principles and values in order to justify their conclusions. Such reasoning originates in a principle (major premise), identifies some condition relevant to the principle (minor premise), and makes some judgment about the condition that seems justified by the principle (conclusion).

   In inductive reasoning, speakers establish that their arguments are grounded in reality. Such reasoning from reality draws general conclusions from an inspection of particular related instances. It emphasizes evidence provided by facts, statistics, and expert testimony.

   In analogical reasoning, persuaders show how we can deal with a problem by considering a similar situation. Such reasoning from parallel cases can help clarify an abstract problem by relating it to a more concrete model. The legitimacy of such reasoning depends on the adequacy of points of comparison.

   Toulmin s model of argument displays how these patterns of reasoning can interact in public controversies.

   Avoiding Defective Persuasion. Fallacies are errors in reasoning that can damage a persuasive speech. Evidence is defective when speakers misuse facts, statistics, and testimony. Common errors include the slippery slope fallacy, which assumes that a single instance will establish a trend; the confusion of fact with opinion; and the red herring, using irrelevant material to divert attention from the issue. Statistical fallacies include the myth of the mean, in which averages create illusions that hide reality, and faulty conclusions based on flawed statistical comparisons.

   Various defects can reduce the value of proof. Speakers can commit an ad hominem fallacy, attacking the person rather than the argument. When speakers merely assume in their conclusion what they have not proved, they commit the fallacy of begging the question.

   Fallacies are also common in the patterns of reasoning. If the principle you rely on is faulty, your entire argument will crumble. Or speakers can confuse association with causation, reasoning that if something happened after an event, it therefore was caused by the event. This is called the post hoc fallacy. A non sequitur occurs when irrelevant conclusions or evidence are introduced into argument. Another error common to inductive reasoning is the hasty generalization, when conclusions are drawn from insufficient or non-representative observations. Analogical reasoning is defective when important dissimilarities outweigh similarities.
   Either-or thinking can be a special problem in speeches calling for action. This fallacy reduces audience options to only two, one advocated by the speaker, the other undesirable. When speeches that contend with opposition understate, distort, or misrepresent an opposing position for the sake of easy refutation, they commit the straw man fallacy.

Lesson plan
Outline

· Types and functions of persuasive speaking

· The persuasive process

· The challenges of persuasive speaking

· Designs for persuasive speeches

Types and functions of persuasive speaking

· What is the true state of affairs?

· How should I feel about a situation?

· What should I do about it?

Speeches that

· Focus on facts

· Address attitudes, beliefs, and values

· Advocate action and policy

Speeches that focus on facts

· Past facts

· Did something actually happen?

· Current facts

· What is actually going on?

· Future facts

· What will the future bring?

Past facts

· Speeches try to shape the perception and memories of people and events

· Speakers will be successful when they:

· Present facts that confirm what they claim

· Present supporting testimony from respected expert sources

· Re-create a credible narrative of how events happened

Current facts

· Through perception of current facts, we develop value judgments and plans of action

· At times, questions of past and currents facts turn on the definition of events

Future facts

· Speeches focus on predictions based on readings of the past and present

· The challenge is to create a vivid sense of facts in the mind of the audience

Speeches that address attitudes, beliefs and values

· Attitudes – feelings towards certain subjects

· Beliefs – what we know or think we know about the world

· Values – underlying principles that support our attitudes and beliefs

Speeches that address attitudes, beliefs and values

· Ideally – attitudes, beliefs and values should be in harmony

· These elements sometimes are:

· Undeveloped

· Disconnected, or even

· Opposed to each other

Speeches that advocate action

· Persuasive speeches can promote coherence between

· What we say, and

· What we do

· Speakers remind us that we should practice what we preach

· The actions can:

· Be simple and direct

· Involve complex policy plans

· Speeches involve risk

· Present good reasons

· Spell the consequences of acting and not acting

· Plan must be practical and reasonable

The persuasive process

5 stages of persuasion

· Awareness

· Understanding

· Agreement

· Enactment

· Integration

Awareness

· Knowing about a problem and paying attention to it

· Also called as consciousness raising

· This stage must demonstrate that the problem is important

· It must also show listeners how it affects them directly

Understanding

· Listeners must grasp what you are telling them

· Listeners must know how to carry out your proposals

· The audience must understand how to put your proposals into effect

· Can be outlined in a form of steps

Agreement

· The acceptance of listeners of your position

· Speakers become important models

Enactment

· Get listeners to accept what you say

· Get them act on it

· Converting to agreement may require the use of emotional appeals

· Stories, examples, vivid images, colorful  languages

Integration

· Integration of new commitments into the listeners’ previous beliefs and values

· To have an effect, listeners must see connection between

· What you propose, and

· Their important values

· Don’t attempt too much persuasion in a single message

· A single speech plays a small but vital role.

The challenges of persuasive speaking

· As you plan your speech consider

· The audience’s position on the topic

· How listeners may react to you as an advocate

· The situation in which the speech will be presented

Enticing a reluctant audience to listen

· An audience that opposes your position

· Be happy to at least get attention

· Adopt a co-active approach – bridge the difference between you and the listener

Co-active approach

1. Establish identification and goodwill

· Emphasize experiences, background, beliefs and values

2. Start with areas of agreement

Listeners may turn off and tune out

3. Emphasize explanation over argument

4. Cite authorities

Gain “borrowed ethos”

5. Set modest goals for change

6. Make multisided presentation

Removing barriers to commitment

· Provide needed information

· A missing fact

· Unanswered question

· Anticipate reservations

· Affirm and apply values

· Your proposal must agree with their values

· Strengthen your credibility

· “”Borrow ethos”

Moving from attitude to action

Listeners may believe that the problem may not affect them personally

· Arouse enthusiasm

· Announce your commitment

· Ask the audience to join you

· Help listeners imagine themselves enact your proposal

· Remind them of their beliefs

· Celebrate beliefs and values

· Tell stories about heroes and heroines

· Give shared beliefs a new meaning

· Demonstrate the need for involvement

· Show how the quality of their lives depend on action

· Demonstrate that the results will be satisfying

· “I may not get there with you, but I can see the Promised Land.”

· Present a clear plan of action

· Tell how others have been successful using the same approach

· Develop examples, stories

· “We can do it!” , “This is how we do it!”

Designs for persuasive speeches

Problem-solution design

· This design convinces the audience that there is a problem, and

· Shows how to deal with it

· Changing attitude, beliefs

· Taking action

Motivated sequence design

A practical, step-by-step approach

· Arouse attention

· Demonstrate a need

· Satisfy the need

· Visualize the results

· Call for action

Refutative design

· When you need to question opposing views

· Raise doubt about a competing position by revealing its

· Inconsistencies

· Weaknesses

· Specific weaknesses or proof

· Opponents have presented a distorted, flawed or incoplete picture of reality

· State the point you are going to refute

· Tell the audience how you are going to refute this point

· Present your evidence ( facts, figures, statistics, testimony) 

· Spell out the conclusion for the audience

· Explain the significance of your refutation

Explore and Apply the Ideas
1. Examine magazine advertisements and newspaper articles to find infomercials persuasive messages cloaked as information. What alerts you to the persuasive intent? In what respects does such communication possess the characteristics of persuasion and information discussed in this chapter?

2. Bring to class examples of advertisements that emphasize each of the four forms of persuasive proof: logos, pathos, ethos, and mythos. What factors in the product, medium of advertising, or intended audience might explain this emphasis in each example? Do the advertisements combine other forms of proof as well? How effective is each advertisement?

3. Analyze the evidence, proofs, and patterns of reasoning that develop in the speech by Bonnie Marshall, reprinted in Appendix B. How powerful is this overall design of persuasive materials?

Might it have been even stronger? How?

4. Look for examples of fallacies in the letters-to-the editor section of your local newspaper over a week s period of time. Bring these specimens to class for discussion and analysis.

5. Keep a diary for the next three days in which you identify all the moments in which you encounter and practice persuasion. When were you most and least persuaded and most and least persuasive?

Why? Did you encounter (or commit) any ethical abuses? Discuss your experiences in class.

6. Find a news story that interests you. Using the information in the story, (1) show how you might use this material as evidence in a persuasive speech, (2) indicate how this evidence might be used to develop a proof, and (3) explain how this proof might function as part of a pattern of reasoning.

7. About fifty years ago, in The Ethics of Rhetoric, Richard Weaver observed that frequent controversy over the definitions of basic terms in public discourse are a sign of social and cultural division.

Look and listen for examples of lively disagreement over the definitions of the following terms in contemporary argument:

a. preemptive war

b. faith-based initiatives

c. gun control

d. same-sex marriage

e. terrorism

Do these disagreements reflect the kind of social division Weaver suggested?

Speech writing and presenting exercises
THE ICE BREAKER

Executive Summary:

For your first speech project, you will introduce yourself to your fellow club members and give them some information about your background, interests and ambitions. Practice giving your speech to friends or family members, and strive to make eye contact with some of your audience. You may use notes during your speech if you wish. Read the entire project before preparing your talk.

Objectives:

• To begin speaking before an audience.

• To discover speaking skills you already have and skills that need some attention.

• Time: Four to six minutes.

Note To The Evaluator:

In this speech the new member is to introduce himself/herself to the club and begin speaking before an audience. The speech should have a clear beginning, body and ending. The speaker has been advised to use notes if necessary and not to be concerned with body language. Be encouraging and point out the speaker’s strong points while gently and kindly mentioning areas that could be improved. Strive to have the speaker look forward to giving another speech. Your evaluation should help the speaker feel glad about joining Toastmasters and presenting this speech. In addition to your oral evaluation, please write answers to the questions below.

ORGANIZE YOUR SPEECH

Executive Summary:

Good speech organization is essential if your audience is to follow and understand your presentation. You must take the time to put your ideas together in an orderly manner. You can organize your speech in several different ways; choose the outline that best suits your topic. The opening should catch the audience’s attention, the body must support the idea you want to convey, and the conclusion should reinforce your ideas and be memorable. Transitions between thoughts should be smooth.

Objectives:

• Select and appropriate outline which allows listeners to easily follow and understand your speech.

• Make your message clear, with supporting material directly contributing to that message.

• Use appropriate transitions when moving from one idea to another.

• Create a strong opening and conclusion.

• Time: Five to seven minutes.

Note To The Evaluator:

The speaker is to present a talk that is organized in a manner that leads the audience to a clearly defined goal. The speech includes a beginning, a body and a conclusion; major facts or ideas; and appropriate support material, with smooth transitions between the facts and ideas. In addition to your verbal evaluation, please complete this evaluation form by rating the speech in each category and offering comments or specific recommended action where warranted.

5 = Excellent

4 = Above average for the speaker’s experience level

3 = Satisfactory

2 = Could improve

1 = Needs attention
RESEARCH YOUR TOPIC

Executive Summary:

Your speech will be more effective if you can support your main points with statistics, testimony, stories, anecdotes, examples, visual aids and facts. You can find this material on the Internet, at a library and in other places. Use information collected from numerous sources and carefully support points with specific facts, examples and illustrations, rather than with just your own opinions.

Objectives:

• Collect information about your topic from numerous sources.

• Carefully support your points and opinions with specific facts, examples and illustrations gathered through research.

• Time: Five to seven minutes.

Note To The Evaluator:

The speaker is to select a subject of importance to the audience that requires a large amount of research. The speaker is to collect information from numerous sources and carefully support points with specific facts, examples, and illustrations, rather than with just the speaker’s own opinions. The speaker is to incorporate what he or she has learned in previous projects about purpose, organization, word usage, body language and vocal variety, as well as use appropriate suggestions from the evaluations received. In addition to your verbal evaluation, please write answers to the questions below.

HOW TO SAY IT

Executive Summary:

Words are powerful. They convey your message and influence the audience and its perception of you. Word choice and arrangement need just as much attention as speech organization and purpose. Select clear, accurate, descriptive and short words that best communicate your ideas and arrange them effectively and correctly. Every word should add value, meaning and punch to the speech.

Objectives:

• Select the right words and sentence structure to communicate your ideas clearly, accurately and vividly.

• Use rhetorical devices to enhance and emphasize ideas.

• Eliminate jargon and unnecessary words. Use correct grammar.

• Time: Five to seven minutes.

Note To The Evaluator:

The speaker is to use words and arrangements of words that effectively communicate his or her message to the audience. The speaker should select clear, accurate, descriptive and short words and choose verbs that convey action. Sentence and paragraph construction should be simple and short. The speaker needs to include rhetorical devices, avoid jargon and unnecessary words and use correct grammar. The speech must have a clear purpose and be appropriately organized. Please complete the evaluation form below by checking the appropriate column for each item.

YOUR BODY SPEAKS

Executive Summary:

Body language is an important part of speaking because it enhances your message and gives you more credibility. It also helps release any nervousness you may feel. Stance, movement, gestures, facial expressions and eye contact help communicate your message and achieve your speech’s purpose. Body language should be smooth, natural and convey the same message that your listeners hear. Read Gestures: Your Body Speaks
(Catalog No. 201), which you received in Your New Member Kit.

Objectives:

• Use stance, movement, gestures, facial expressions and eye contact to express your message and achieve your speech’s purpose.

• Make your body language smooth and natural.

• Time: Five to seven minutes.

Note To The Evaluator:

The speaker is to use stance, body movement, gestures, facial expressions and eye contact that illustrate and enhance his or her verbal message.

Movement, gestures, facial expressions and eye contact should be smooth and natural. Body language should enhance and clarify the speaker’s words and help the audience visualize the speaker’s point and overall message. The message you see should be the same one you hear. The speech must have a clear purpose and appropriate organization. Also, the speaker must use words and arrangements of words that effectively communicate his or her message to the audience. In addition to your verbal evaluation, please complete this evaluation form by checking the appropriate space for each item. Add your comments for those items deserving praise or specific suggestions for improvement.  

VOCAL VARIETY

Executive Summary:

Your voice has a major effect on your audience. A lively, exciting voice attracts and keeps listeners’ attention. A speaking voice should be pleasant, natural, forceful, expressive and easily heard. Use volume, pitch, rate and quality as well as appropriate pauses to reflect and add meaning and interest

to your message. Your voice should reflect the thoughts you are presenting.

Review Your Speaking Voice (Catalog No. 199), which you received in your

New Member Kit.

Objectives:

• Use voice volume, pitch, rate and quality to reflect and add meaning and

interest to your message.

• Use pauses to enhance your message.

• Use vocal variety smoothly and naturally.

• Time: Five to seven minutes.

Note To The Evaluator:

The speaker is to use a voice that is pleasing to listen to, with proper balance of volume, pitch and rate, and use pauses to enhance his or her message. The speaker’s voice should reflect and add meaning to the thoughts he or she is presenting. The speaker is to incorporate lessons learned in previous projects about purpose, organization, word usage and body language. In addition to your verbal evaluation, please complete this evaluation form by checking the appropriate space for each category. Add comments where praise is warranted or where you can offer specific suggestions for improvement.

GET COMFORTABLE WITH VISUAL AIDS

Executive Summary:

Visual aids help an audience understand and remember what they hear; they are a valuable tool for speakers. The most popular visual aids are computer based visuals, overhead transparencies, flip charts, whiteboards and props.

The type of visual aid you choose depends on several factors, including the information you wish to display and the size of the audience. Visuals must be appropriate for your message and the audience, and be displayed correctly with ease and confidence.

Objectives:

• Select visual aids that are appropriate for your message and the audience.

• Use visual aids correctly with ease and confidence.

• Time: Five to seven minutes.

Note To The Evaluator:

The speaker is to present a speech that uses two or more visual aids. The visual aids selected must be appropriate for the message and audience, and be displayed correctly with ease and confidence. The speaker is to incorporate what he or she has learned in previous projects about purpose, organization, word usage, body language and vocal variety. The speaker also is to use appropriate suggestions from the evaluations received and thoroughly research the subject. Please complete this evaluation form by checking the appropriate column for each item. Add comments for items where special praise is warranted or where you can offer specific suggestions for improvement.

PERSUADE WITH POWER

Executive Summary:

The ability to persuade people – getting them to understand, accept and act upon your ideas – is a valuable skill. Your listeners will more likely be persuaded if they perceive you as credible, if you use logic and emotion in your appeal, if you carefully structure your speech and if you appeal to their interests. Avoid using notes because they may cause listeners to doubt your sincerity, knowledge and conviction.

Objectives:

• Persuade listeners to adopt your viewpoint or ideas or to take some action.

• Appeal to the audience’s interests.

• Use logic and emotion to support your position.

• Avoid using notes.

• Time: Five to seven minutes.

Note To The Evaluator:

The speaker is to present a persuasive speech that combines logical support

for his/her viewpoint with a strong emotional appeal. The speech should focus on the self-interest of the audience. The speaker also has been asked to

avoid using notes, if possible. In addition to your oral evaluation, please

complete this evaluation form by checking the appropriate column for each item. Add your comments only for those items where special praise is warranted, or where you can offer specific suggestions for improvement.

INSPIRE YOUR AUDIENCE

Executive Summary:

An inspirational speech motivates an audience to improve personally, emotionally professionally or spiritually and relies heavily on emotional appeal. It brings the audience together in a mood of fellowship and shared desire, builds the audience’s enthusiasm, then proposes a change or plan and

appeals to the audience to adopt this change or plan. This speech will last

longer than your previous talks, so make arrangements in advance with your

Vice President Education for extra time.

Objectives:

• To inspire the audience by appealing to noble motives and challenging the

audience to achieve a higher level of beliefs or achievement.

• Appeal to the audience’s needs and emotions, using stories, anecdotes

and quotes to add drama.

• Avoid using notes.

• Time: Eight to 10 minutes.

Note To The Evaluator:

The speaker is to inspire the audience to improve personally, emotionally,

professionally or spiritually, relying heavily on emotional appeal. The speech should appeal to noble motives and challenge the audience to achieve a higher level of beliefs or achievement. The speaker is to use the skills learned in previous projects and not use notes. In additional to your verbal evaluation, please complete this evaluation form by checking the appropriate column for each item. Add comments for those items where special praise is warranted, or where you can offer specific suggestions for improvement.

Appendix A. Speech and outlines samples

Self-Introductory speech: 

A Little Chocolate

Sabrina Karic

  Sabrina Karic gave this self-introductory speech to her class at the University of Nevada-Las Vegas. Her speech is built round a master narrative that features personal experience as the shaping force in her life. She tells about surviving the ethnic cleansing that took place in Bosnia and Herzegovina during the early 1990s when she was a child. As she described this situation, her listeners were spellbound by her power and passion.

[To start her speech, Sabrina plays a sound effect of an explosion.]

   I want you to remember yourselves as you were when you were six years old.

And now I want you to imagine yourselves living in a time, a place, a country, where you constantly hear the noise I have just played, all around you. I come from a small, incredibly durable, unspeakably tragic country named Bosnia and

Herzegovina. In 1992, while many of you were playing with your toys or learning how to ride a bike, I was living through a nightmare. Yes, I was six years old, not quite ready to experience war. But on the day of May 28, I heard the first gun shots and my happy childhood ended. Almost overnight, my family, which had been rich and privileged, plunged into homelessness and poverty.

   After the Serbs forced us out of our home, we had to endure endless nights sleeping under trees while rain poured down on us and mice crawled over our bodies. We finally made our way to Gorazde, a city that was surrounded by the Serbians and held under siege for months. The local authorities kept us all barely alive by distributing food among the families. Typically we would receive each week thirty pounds of flour, three pounds of beans, one pound of sugar, and two liters of oil. Each day, my mom made bread that was one inch thick. She divided it in half; one half for breakfast and the other for dinner. Then each half was divided in five even pieces, one piece for me, my mom, my dad, my sister, and my cousin, who at that time lived with us.

   It was incredibly hard for us. We often ran out of food before the next week s food distribution. Sometimes the supplies were delayed or even not available. I can tell you that nothing etches itself more in young memory than the pain of hunger. During those days, I never dreamed of having a big house, a pool, or a doll I could play with. I simply prayed to God for chocolate.

   On January 31st of 1993, my parents decided to leave for Grebak, where the

Bosnian army was situated. They would have to sneak through the enemy lines to reach the army barracks. If they survived, the army would give them food to bring back to us. If they didn’t make it well, we didn’t talk about that. If they did’t try, we were all going to starve anyway. When my parents departed, they had to leave my sister and me on our own. Luckily, we had cousins who lived in Gorazde long before the war began. They took us in, and I can tell you that if it hadn’t been for them, we would have starved to death. Days passed, and each day we waited for our parents. And our despair began to grow. We heard rumors that they had run into mine fields and been killed. We felt so profoundly alone.

   Then on February 7th, a miracle happened. The door opened, and there were our parents! I remember all the crying and hugging and kissing, and I remember hope flooding back into our hearts. Our parents explained that many people had in fact died, but that God had spared them.

   That day I learned the meaning of gratitude, as well as sorrow for all of those whose parents would not return. But then our thoughts turned to food. My parents had brought so much of it to us. For those of you who celebrate Christmas, I’m sure I can compare my happiness on that one day to all of your holidays, added together. My parents had brought us one unforgettable treasure: Can you guess what it was?
Yes, it was chocolate, a small chocolate bar, broken into pieces during the trip.

But my sister and I treasured each tiny piece, and ate it very slowly.

   After the joy of that reunion, we returned to the reality of life around us. It seemed that every day, the explosions were getting closer, louder, more frequent. I remember one particular day when I was playing with my friends outside our building. Suddenly we heard a nearby explosion, and all of us dashed for the building. We knew that we had only a few seconds at best. I got inside the door and managed to close it, when a grenade exploded right where we had been playing. I fell to the floor and put my hands over my ears, waiting for the ringing to go away. After few minutes, I peeked outside to see if any of my friends had been hurt. Thank God, all of us had been spared.

   I can t remember how this nightmare eventually ended, but somehow it did. It’s clear that the whole experience has left a huge scar on my heart. To this day, I vividly remember everything, and the experience has made me the person I am today. Now, I appreciate small things in life. I find satisfaction just taking a walk in the park, thanking God I survived. The experience also made me a fighter, and gave me strength and a will to live that has carried me through life, and brought me here to share my story with you.

   And even today, my experience makes me weep for all the children everywhere,

Muslim, Jewish, and Christian, in Africa, the Middle East, and elsewhere all the six year olds who experience prejudice and hatred and violence they can’t understand. I weep for the loss of their innocence, for the loss of their lives. Can t we reach out to them, and make their world at least a little more livable? Can t we bring them a little chocolate?
TOPIC BRIEFING: 

Fast food nation 

Hannah Johnson

   Hannah s topic briefing followed David Zaborowski s on Children Are Not Hamburgers. She connected her speech to David s in her opening, and then she gained attention by asking a startling question. She then defines the problem area she wishes to deal with.

   Speaking of hamburgers and McDonald s, what would you say if I asked you if you’ve ever eaten spinal cord? You d probably think I was crazy, wouldn t you? But what if I asked you, Have you ever eaten a fast-food hamburger? What s really crazy is the fact that those two questions may be interchangeable.

   There s been a lot of controversy lately on what can really be defined as meat, and technically, now that s anything that can be separated from the skeleton by AMR or Advanced Meat Recovery systems. The problem with this is most AMR meat samples contain either bits of spinal cord, brain, and/or nervous tissues. And aside from being really gross, there are serious health risks involved in this; one of the most obvious and most dangerous would be mad cow disease.

   What led to the outbreaks of mad cow disease? It began in the eighties when the British were looking for a cheap bone and meat supplement to fatten their cattle. And they made the supplement from, among other things, road-kill, dead pets from animal shelters, and slaughterhouse waste. This is what they were feeding their cows. Some of those animals became diseased, contracting BSE bovine spongiform encephalopathy, or mad cow disease.

   BSE can be transmitted to humans when they ingest the beef from such cattle.

The tissues that most easily transmit this disease are the brain and spinal cord tissue the same tissues which were being labeled as meat and put inside our hamburgers.

   People began to die from this in Britain, which prompted investigations and inspections of the slaughterhouses. And this led in turn to several sensational books exposés of what was really going on behind the slaughterhouse scenes.

   These books were in the tradition of Upton Sinclair s The Jungle which, when he wrote it in 1906, led to a revolution in the meat packing industry and opened people s eyes. One in particular a book called Fast Food Nation: The Dark Side of the
All-American Meal began to turn heads and stomachs nationwide as Americans became aware of what they d really been consuming.

   This topic can easily be developed into an informative speech. I found so much information from newspapers of documented cases of food poisoning, mad cow disease, that sort of thing, to online journals and books like the one I mentioned that describe all the gory details of what s really being put in our food.

   I don t know yet whether I’m going to carry it into a persuasive speech. I will have to do some more research before I decide one way or another, because most of the outbreaks of mad cow and things like that in people were in the mid- to late nineties. So, I need to confirm where we stand now: whether there have been any real changes in how we retrieve meat, whether there have been new laws reforming the safety procedures things like that.

   The only major problems I’ve encountered in researching this problem are following supposedly legitimate links to Web sites that turn out to be just anti-meat sites by crazy vegetarians and that sort of thing. But there’s enough real information from journals and books and offshoots of the U.S.D.A. food inspection Web site that I’ve got a lot to investigate.

   So you can look forward to a real queaser of a speech. Sorry for ruining lunch!

Informative speech:

What Friends Are All About

Marie D Aniello

   It’s nine o’clock at night. I’m curled up in the back seat of a new truck and my friends, Cammy and Joe, are in the front singing along with the radio. As I listen to them sing, and Im lying there, I start to think about my life and all the changes that have occurred in the past year. A year ago I didn t even know who Cammy and Joe were. And now they re two of my best friends. It makes me wonder about friendship and its meaning.

   According to Webster s dictionary, to be a friend means that you re someone who someone else feels comfortable with and is fond of. But friendship is so much more than that. According to Plato, true friendship rises out of basic human needs and desires, such as striving for goodness, reaching out to others, and seeking self-understanding.

   And loving and being loved. Friendship should benefit all who are involved in it and should occur between people who value each other s good qualities.

As human beings we need friends in order to survive and grow.

Through our friends, we learn who we are and what we like and don t like. We learn about strengths we never knew we had, weaknesses that maybe we can overcome.

Think about your friendships. I ll bet you ve learned a great deal and grown a great deal because of them.

   If you re like me, you probably have one or two really close friends and a lot of great acquaintances. But that s what you need. According to Dr. John Litwac of the University of Massachusetts medical center, people in modern society require a variety of friends to meet their needs. And the variety of friends we need varies over time. In his book Adult Friendship, Dr. Litwac says that the friendships we enjoy when we are young differ from those we experience as we grow older. As we develop, so do the complexity and intimacy of our relationships.

   In this speech Im going to take you through the development of friendship, beginning in childhood and going up through adolescence all the way to young adulthood. I’m going to talk about how we define our friends, the roles that friends play in our lives, and the effect conflicts have on friendship during each stage.

   The saga of friendship begins when we are quite young. And the concepts we have of friendship change dramatically over the first decade of life. Psychologists classify childhood as the stage occurring between the ages of 4 and 10. During childhood, our friends are those whom we have the most contact with, the children we play with. In childhood that s what friendship is all about. According to Dr. William Rawlings, friendships exist while children are playing together. For example, when I was in kindergarten, I was friends with Michelle when we were playing tag. But the next day I would go and play with others and make friends with them. The friendship vanished until the next time we played together. It had little to do with who Michelle really was. She was simply there and I could play with her.

   But when we play as children, we re not only having fun, we re also learning how to assimilate into society and how to develop more lasting friendships. We learn to inhibit our actions, to deal with other people s emotions, and to follow rules. Because we re just starting out and just trying to figure out how everything works, we may run into a lot of conflicts with our friendships during childhood. We may get into silly fights about whose toy is this and whose toy is that, but the fights don t usually last very long and can be resolved fairly easily. Behavior is based on the moment, and the moment turns on what things appear to be.    During childhood, friendship often depends on looks. Maybe that s why some children are so popular and others are ignored. In fact, a study conducted by Dr. William Lipit concluded that children between the ages of 4 to 9 base their descriptions of their friends completely on their looks. That may be sad, but it s just the way it is. Think of this as a phase in the process of growing up.

   At the end of childhood, friends become more than just playmates. They re people who share our interests they re the ones we share our feelings with. Play becomes less, talk becomes more important. Friendship evolves steadily to a new level, called adolescence.

   I’m sure you remember adolescence. It usually occurs between the ages of 11 and 17. As we live through it, friendship involves revealing and discussing one s personal thoughts and feelings. Just talking can be more important than anything, especially for girls. Boys, male friendships, still involve a good deal of activity, as in organized sports, but even here there is more verbal communication than before. The critical task of adolescence is to develop one s identity, and friends are crucial in that respect. Dr. Graham Allen observes in the book Friendship that people in adolescence, more than at any other time in their lives, need to share strong, often confusing emotions. Did you have a best friend in junior high school? A very special friend you would sit and talk with on the phone for hours on end? Well if you did, that s good, that s normal. According to Dr. Allen, that s what you needed.

   Think back. Think back to friendship pins, and side ponytails and matching outfits, and sleep-over parties. Think of your first best friend. That person probably knew more about you than anyone in the whole world. She or he was probably your age, in your class, lived near you, and shared your social status. In adolescence we seek out those who are like us because they make us feel more normal. Because the level of intimacy is so much greater in adolescence, the potential for conflict and jealousy also increases. There s so much emotion at stake that an argument in adolescence can easily ruin a friendship. The way we learn to deal with such problems in adolescence prepares us for young adulthood.

   Now young adulthood is classified as the stage between 18 and 24, the stage we re all in now. Here at Vanderbilt and I suppose elsewhere, a friend can mean many things. Friends can be playmates, confidants, lovers, listeners. Rosemary

Adams, writing in the book Adult Friendship, tells us that during the college years friends can provide crucial input regarding self-conceptions, career options, and recreational activities. Patterns of friendship vary a lot, and we have many different types of friends. We have party friends. We have classroom friends. And then we have our good, good friends. But you need all of those kinds of friends as you grow older because you are becoming a more complex individual.

   Why do you like your good friends? Do you like them because of what they can do for you? Or do you like them because you can relate to them and share a bond with them? Our friends prevent us from being lonely. In fact, 40 percent of college freshmen who reported they felt homesick also reported not having made new friends in college.

   Why do some people make friends easily while others struggle to? Researchers speculate that how open and honest you are with others and how much you are willing to give of yourself can affect your forming friendships. Talking and sharing is important because it creates a sense of intimacy. Friendship also depends a great deal on attraction. Whatever attracts you to people is why you like them. Maybe you like people who smile a lot, or maybe you like those who are serious. Maybe you like people who are the complete opposite of you and who possess qualities you wish you had. Or maybe you like people who are just like you, whom you feel you know inside and out. 

   When we re younger, friendships are based on what people appear to be. As we grow older, friendships are based more on what people really are. If you got in a fight with your best friend, would you tell him to hit the road? Chances are you’d probably try to work it out. As we get older, it s easier for us to accept differences in others. Serious betrayals could end friendships. But the researchers I read concluded that the older you get and the older the friendship is, the harder you will work to preserve it because it is all the more precious to you.

   Friendship is hard to define, and I think that s probably because it involves your heart and your soul. But out of all the research I’ve done and all the people I’ve talked to, no one said that they thought friendship was a bad thing. Of course there are downsides like peer pressure and conflict and sometimes stress, but 91 percent of the college freshmen studied by Dr. Adams felt that the benefits of friendship far outweigh the disadvantages. All I know is that from the day we re born until the day we die, other people affect the way we live. If we re lucky, maybe we’ll come to know some of them as friends.

   The dynamics of friendship change rapidly throughout our lives. During childhood, friendship is based on play, while in adolescence it turns more on emotion. In young adulthood, I think friendship is based on a combination of acceptance, respect, and trust. I am reminded of the words of William Butler Yeats, who said,

Think where man s glory most begins and ends. And say my glory was to have such friends.
Persuasive speech:

Why E-books are preferable to print 

   Modern digital technologies today can easily substitute almost any analogue thing that people had been using for decades or even centuries. Bulky vinyl players have turned into tiny iPods, huge TV-sets have become super-flat plasma wall panels, phones are getting more and more impossible to distinguish from pocket computers, and so on. Books have also undergone such a transformation, and today many people prefer using an electronic book, or e-book, rather than a regular printed one. Why? Because e-books are in every possible way better than printed books, no matter what the antique lovers say.

   The most obvious advantage is portability. If you have been a book-lover for a long time, you most likely had to carry a book or two with you wherever you go. If you could afford carrying a backpack around, it was not a problem; however, if you are a lady or a clerk in some serious corporation, most likely you either had to fit a book into your purse or folder, or leave it at home. On the other hand, any modern e-book is almost flat and light weight, so you can easily carry one – even in your pocket. You can read it in any position, and take it anywhere with you. By the way, try to make it comfortable to read a printed book while lying on your side – it is almost impossible (Snarkynomad.com). With an e-book device, all your problems with a book’s weight and shape are solved.

   The next reason why e-books are more preferable is that even a cheap e-book device allows one to carry the whole Library of Congress in your pocket. Depending on an e-book device’s memory capacity, you can store gigabytes of data on your device. The file format is usually not a problem: many e-book devices support all popular formats of electronic books such as fb2, djvu, pdf, azw, kfx, and so on.

   Also, electronic books are reasonably cheaper than printed ones, and the price seriously depends on which store you buy them at, so in fact you can get a lot of nice books for a humble price. Of course, a device costs more than a book, but this difference in prices pays off quickly (Spreeder.com).

   We live in a age when ecological problems have turned from unproven scientific hypotheses to a disturbing reality. Vanishing of the Amazonian rainforests, massive deforestation all over the planet, and the extinction of species of plants are only some parts of a larger ecological problem. The industry of book printing contributes significantly to global warming, because for the paper on which books are printed, they need to cut down trees. There are many books printed on recycled paper as well, but their overall percentage is tiny. Therefore, by preferring an e-book over a printed one, a customer can actively contribute to the matter of saving trees. The less print books you buy, the more trees you help to save (Epublishers Weekly).

   If you like old things, then you most likely stand for print books. However, the majority of rational people today stand for e-books, and there exist several strong reasons for this. E-books not only help to save the environment (since they do not need paper to be printed on), but they also take less space, are cheaper, and allow owners to carry entire libraries in their pockets, wherever they would go. All this proves that choosing an e-book over a printed one is a truly wise and reasonable decision.

Ceremonial speech:

Reach for the Stars!

Ashlie McMillan 

   Please close your eyes. Imagine now that you are shrinking. Can you feel your hands and feet getting smaller, your arms being pulled in closer to your shoulders? Can you picture your legs now dangling off the edge of your seat as your legs shrink up closer to your hips? Now you are only three feet tall. But don t open your eyes yet. This is your first day of being a diastrophic dwarf.

   You wake up and get out of bed, which is quite a drop because the bed is almost as tall as you are. You go to the bathroom to wash your face and brush your teeth, but you must stand on a trash can because the faucet is out of your reach. Now you go back to your dorm room, and you re ready to put on your clothes. But again you can t reach the clothes hanging in your closet because you re too short. You have to struggle to get dressed.

   Now you have errands that you must run. But how are you going to do them? If you walk, it will take you a long time because you must take many short steps. And you can t drive a car because you can t reach the pedals, much less see over the steering wheel. Finally you get to the bank. But it takes you about five minutes to get the teller s attention because she can t see you below the counter. Next you go to the grocery store. This takes forever because you can t push a cart. You re forced to use a carry basket and to find people who will reach high items for you. Frustrated yet?Okay, open your eyes.

   In 1968 my cousin, Tina McMillan, was born. Today she s in her twenty-ninth year as a diastrophic dwarf. What does that mean? It means that she ll never be taller than three feet. It means that her hands will never be able to bend this way [gestures] because she will never have joints in her fingers or toes. She ll always have club feet, and she had to have a rod put in her spine because all diastrophic dwarfs are plagued with scoliosis.

   So what does her dwarfism mean to my cousin? Nothing. When you first meet

Tina, you might be a little shocked at how tiny she is. But after a while you forget her physical size because her personality is so large and her spirit is so bright. Today I want to tell you the story of how this small person is reaching for the stars. Her life is a miracle that should teach us never to let obstacles stand in the way of our goals and dreams.

    When my aunt and uncle were told that they were going to have a baby who was a diastrophic dwarf, they prepared themselves. They were ready to tell their child that she would never be able to have a Great Dane dog because it would be three times the size that she was. That she would never be able to ride a horse. That she would never be able to drive a car. And that she might not be able to attend college because the dormitories and other facilities were not built for people three feet tall.

    What my aunt and uncle were not prepared for was a child with a physical disability who refused to see herself as disabled. I can tell you that growing up with Tina was quite an experience. She was always the ham of the cousins, always the center of attention. I remember going over to her house and playing with her three Great Dane dogs in the backyard. I remember every Sunday when my grandpa would take us out to the farm and we would fight over who got to ride the horses. And Tina would even fight my grandfather so she could get up on the horse all by herself. And I remember the day, some time after her sixteenth birthday, that she slid behind the wheel of a car. She had teamed up with some engineers down in Texas to have the pedals extended as well as hand gears made on the steering wheel so that she could drive herself. But perhaps my proudest and fondest memory was watching my cousin walk across the graduation stage at Texas Christian University in 1991. She not only got her degree in English, but she went on to get a master s degree in anthropology from TCU. After she graduated, the university invited her to come back to teach in the English Department. But by this time Tina had a new challenge: She declined the teaching job so that she could enter politics as campaign manager for the mayor of Dallas.
   Tina has never stopped challenging the perception that she is disabled. Next

April she will be marrying a person of normal stature, and once again she will defy society s assumption that something must be wrong about such a marriage. And then in the fall she plans on attending the University of Texas law school. Want to bet against her there?

   Somehow, against the odds, my cousin has led a normal life. To many people, what she has accomplished might not seem that exceptional. To me, however, she is an inspiration. Whenever I think I ve got problems that are too much for me, I think of her and of what she has done, this large and vital person stuffed into such a small body. I think of how she refuses to use her disability as a scapegoat or excuse. And I remember how she does not even consider quitting if something stands in her way. She simply views the obstacle, decides the best way to get around it, and moves on. And although she will lose the ability to walk, probably by the age of forty, I believe that she will still find the way to keep moving toward her goals.

   The next time a large obstacle stands in your way, remember Tina, my small cousin who has achieved such noteworthy things. You too may seem too short to grasp your stars, but you never know how far you might reach if you stand upon a dream. 
Outline samples
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Internet Pirating

‘Specific Purpose Statement: To inform my audience sbout Intemet Pirating.
Pattern of Organization: Topical Order

L INTRODUCTION:

A Attention Grabber: (Play sample of pirated movie on computer.) How many of
‘you think that 1just played a DVD? The truth is that I played  pirated movie
obiained from the Internet.

B, Reveal Topic: I'll be talking sbout how the Intemet can be used for pirating
movies, music, and software.

Credibility Statement: I've been researching this topic for several weeks. 1also

have sbout o years experience with the using the programs that I'll be

discussing.

. How topic relates to audience: I'm sure that all of us listen to music, watch movies
and use computer software. Since pirating is becoming so commonplace, Ill bet all of
us know someone who is geting illgaly copyrighied material from the Internet

E Preview of main points: Today I'l discuss: what can be pirated. how i's being
done, and then 'l show the legal aspects of pirating.

BODY

feonnective: The first thing that | would like you to know about are the types of things can be
pirated from the Internet.|

A Main Point 1: People are using the Intemet 1o pirate (llegally copy) such things s
music, movies, and software.
1. Music — over 100,000 ttles available. Give examples of MP3s (music files that can be

downloaded.) Play brief example of MP3 song

2. Movies - Explain thatthere are thousands of movies available. Give brief list. Play
shortclip from the movie Lord of the Rings: Return of the King.

3. Software - Give examples: A pplications such as PageMaker, Games such as Half -
life, and even kids® programs such as Blues Clues.

4. Ask audience for other examples of the kinds of things that they have pirated.

fconnective: Now that you have an idea of what can be pirated. et take a Look 2t how
‘people are doing it]

B. Main Point 2 Millions of people are using Peer-to-Peer programs to download these fles.
1. Explain what Peer-to-Peer fle sharing is
2. Ask audience about what programs they have used.
3. Describe the programs: Kazaalite, Shareaza, Bit Tortent (Zeropaid.com).
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“Grooming Your Dog”
General Purpose: To demonstrate

Specific Purpose: To demonstrate (how to properly groom your dog.) (replace
with your topic).

Central Idea: You can save money and bond in a big way if you groom your dog
yourself.

Introduction: How much money do you spend on getting your dog groomed?
$30, $40, $50 or more? Today | will demonstrate how to properly groom your dog
and help you save money as well as bond more strongly with man's best friend.

Purpose Statement: Today, | will be demonstrating how to properly groom your
dog.

Preview Statement: All it takes is four easy steps: First, gather all of your
materials. Second, groom your dog, and third, praise your dog for being such a
good trooper.

Transition: Okay, let's get ready by gathering everything we will need.

Body: (Use at least 3 main points)

=y

. Gather Materials

. Brushes (explain different types of brushes for different dogs)

. Towels

. Nail Clippers (explain how to clip nails without cutting the quick)
. Cotton

. Special Ear Wash for Dogs

f. Shampoo

®Q00 T

Transition: Now that we have all the grooming equipment, we need a dog! Here
Fido!

2. Grooming steps

a. Brush dog to get rid of excess and matted hair
b. Clean ears with Cotton and Ear Wash

c. Wash/dry dog

d. Clip nails




[image: image29.png]SAMPLE OUTLINE FOR AN INFORMATIVE SPEECH

Attention
material

Motivation
material

Thesis &
Overview

(transition)

By Mike Busch

Introduction

A Gallup Poll shows that 60% of the children under 10 listed an E.T. item as their 1%,
2™ or 3" choice most-wanted Christmas gift the year following the release of
Steven Spielberg’s best loved movie

Many of you in this room stood in long lines to see this movie. Chances are if you saw
"ET you also saw that same year's biggest horror thriller, "Poltergeist." One man, who
has been called a genius, a mad man, an artist and a freak, is responsible for these two
films.

This morning | want to take a look at the life of Steven Spielberg to determine how he
combines the elements of fear and fantasy, using his own childhood fears and dreams,
to bring an emotional magic to the silver screen.

(Let's begin with his early life.)

Body
Thought Pattern: 1. In order to understand the methods behind his madness it is important to examine
Topical Spielberg's early life to see what is later reflected in his films.
A. Spielberg was not a model child.
1. He tormented his sisters.
2. At 12, with his first camera he filmed model train wrecks.
(examples and details)
B. In high school he was often lonely
1. He took refuge in the theatre program.
2. He learned he wanted to make movies. (explanation)
C. His 2 years at C.S.U. preceded his 1st jobs
1. He got an interview with Sid Sheinberg of Universal TV.
2. At 20 he became the youngest director with a long-term contract.
(narration)
D. The restis history.
1. "Jaws" - $410 million
2. "Close Encounters" - $250 million
3. "Raiders" - #310 - million
4. "Poltergeist" - $225 million
5. "ET" - $390 million and counting (statistics)
(internal (So you can see that Spielberg's childhood easily could have led to the super-director
summary) he has become today.)
(internal (Now let me show you how he has used his childhood in his films. I'l begin with

transition)

childhood fears.)




Appendix B. The glossary.
Active listening – Giving undivided attention to a speaker in a genuine effort to understand the speakers’ point of view

Anecdote - A short interesting or amusing incident

Bibliography – A list of all the sources used in preparing a speech

Body – The middle part of a speech used to develop the main ideas

Blocking - Positioning of you and your equipment on the stage. Also your intended movement on the stage

Cliché - A worn-out saying such as "It's better to be safe than sorry" (that's a sorry cliché)

Central idea – A one-sentence statement that sums up the major ideas of a speech

Direct quotation – Repeating the exact words of another to support your point

Eye contact – Direct visual contact with the eyes of another person

Feedback – The audiences’ immediate response to a speaker

Gestures - Motions of a speaker's hands or arms during a speech

Introduction - The first part of a speech, intended to gain the audience’s attention and to prepare them for the rest of the presentation

Monotone - A constant pitch or tone of voice

Pitch - The position of a human voice on the musical scale

Paper Training - Practice standing on a large piece of paper to eliminate rocking and shifting caused by nervous energy. When you hear the paper crinkle, you know you’re distracting from your message. (No, we are NOT puppy trainers!)

Pauses - Taking short breaks between thoughts helps the audience focus on your message, and also helps the speaker eliminate non-words. Pause early and often, we always say!

Personal Style - The image you want to convey to listeners each time that you communicate. Do you want to be professional, trustworthy, insightful, confident, or all of the above? You pick the adjectives, and then back them up with purposeful action.

Perception - Reality. It’s never wrong. Get it? Good speakers use techniques such as The Fundamentals to impact how they are perceived by their audience.

Persuading - A vital objective in almost every presentation: most speeches are delivered to convince audiences to take on a specific belief, cause or action. Don’t ever confuse this with informing.

Playing Soft - Going through the motions, taking the easy path, and giving less than full effort conveys doubt and encourages negative perceptions. Competitors love when you play soft.

POW! Statement - The term we use to emphasize the importance of a strong opening. Start every presentation with a compelling introduction, and start every introduction with a POW! 

Plagiarism – Presenting another person’s language or work as one’own

Quoting out of context - Quoting a statement in such a way as to distort its meaning by removing the statement from the words and phrases surrounding it

Repetition - Reiteration of the same word or set of words at the beginning or end of successive clauses or sentences

Research interview - An interview conducted to gather information for a speech 

Situation - The time and place in which speech communication occurs

Situational audience analysis - Audience analysis that focuses on situational factors, such as the size of the audience, the physical setting for the speech, and the disposition of the audience toward the topic, the speaker, and the occasion

Skills training - Developing abilities and attitudes that help speakers control and transform communication apprehension into a positive factor

Trust Yourself to Be Yourself - It’s liberating to be yourself, rather than the conservative business professional you think you need to be. Your audience will appreciate seeing the real YOU (unless, of course, you’re really a jerk, in which case...be someone ELSE).

Using the Room - No one says you have to stay behind a lectern. Walking purposefully from side to side, making broad gestures, and moving towards individual audience members has a powerful impact on a presentation. 

Variety - When presenting, take every opportunity to vary your volume and speaking pace, change facial expressions, move to a different part of the room, or to add a gesture. Variety helps connect presenter to listener, and keeps everyone more engaged throughout.

Visual Aids - Often interpreted as slides that should contain the text of a presentation. But they can be quite distracting. Less is always more: if it doesn’t help the speaker engage the audience, it isn’t a visual aid.

Volume - Use this technique carefully and purposefully, turning it both up and down to keep your audience engaged.

Reference list:
1. Osborn, Michael, and Suzanne Osborn. Public speaking. Houghton Mifflin Harcourt (HMH), 2000.
2. https://academichelp.net/samples/academics/essays
3. http://outspoken.co/public-speaking-outline-example/
4. John A. Daly, Anita L. Vangelisti, and David J. Weber, “Speech Anxiety Affects How People Prepare Speeches: A Protocol Analysis of the Preparation Processes of Speakers”

5. Thomas L. Means and Gary S. Klein, A Short Classroom Unit, But a Significant Improvement, in Listening Ability, Bulletin of the Association for Business Communication (1994).
6. The Pew Research Center, How Young People View Their Lives, Futures, and Politics,  2007, http://people-press.org/reports/ pdf/300.pdf (2007); 

7. Richard E. Petty and Duane T. Wegener, American Library Association, Introduction to Information Literacy, 2007. www.ala.org/ala/acrl/acrlissues/acrlinfolit/infolitoverview/introtoinfolit/introinfolit.htm
8. Janet E. Alexander and Marsha Ann Tate, Web Wisdom: How to Evaluate and Create Information Quality on the Web (Mahwah, N.J.: Lawrence Erlbaum, 1999).

9. Richard Weaver, Ultimate Terms in Contemporary Rhetoric, in The Ethics of Rhetoric (Chicago: Henry Regnery, 1953).

10. Scott E. Caplan and John O. Green, Acquisition of Message- Production Skill by Younger and Older Adults: Effects of Age, Task Complexity, and Practice, Communication Monographs (1999).

11. Richard Conniff, Reading Faces, Smithsonian (2004).
12. Katherine E. Rowan, Goals, Obstacles, and Strategies in Risk Communication: A Problem-Solving Approach to Improving Communication About Risks. 
13. Mark A. Hamilton and John E. Hunter, The Effect of Language Intensity on Receiver Attitudes Toward Message, Source, and Topic, in Persuasion: Advances Through Meta- Analysis, eds. M. Allen and R. W. Preiss (1998).

14. For a different view, which depicts persuasion in terms of manipulation and domination, see Sonja K. Foss and Cindy L. Griffin, Beyond Persuasion: A Proposal for an Invitational Rhetoric, Communication Monographs (1995).

15. James W. Carey, A Cultural Approach to Communication, Communication (1975).
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[image: image30.png]Is this example relevant to my topic and purpose?

Does this example fairly represent the reality of a situation?
Will this example make my ideas more understandable?
Will this example make my point more memorable?

Will my listeners find this example believable?

Is this example appropriate for this audience?

Is this example in good taste?

Is this example interesting?
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Time Changes

Additions

Comparison

Contrast

Cause-Effect

Numerical Order

Spatial Relations

Explanation
Importance

The Speech Is Ending

now, since, previously, later, earlier, in the
past, in the future, meanwhile, five years ago, just
lastmonth, tomorrow, following, before, at pres-
ent, eventually.

moreover, in addition, furthermore, besides
compared with, both are, likewise, in comparison,
similarly, of equal importance, another type of,
like, alike, just as

but, yet, however, on the other hand, conversely,
stil, otherwise, in contrast, unfortunately, despite,
rather than, on the contrary

therefore, consequently, thus, accordingly, so, as a
result, hence, since, because of, due to, for this

first, s

nd, third, in the first place, to begin
ally, next, eventually, finally

1o the north, alongside, to the left, above, moving
eastward, in front of, in back of, behind, next to,
below, nearby, in the distance

toillustrate, for example, for instance, case in
point, in other words, to simplify, to di

mostimportantly, above all, keep thi
remember, listen carefully, take note of, i

in mind,
deed

in short, finally, in conclusion, to summarize




[image: image33.png]B Increased temperatures are evidence of global warming.
® Human activities cause global warming.
B Global warming will cause climate changes.

B Global warming will cause health, environmental, and economic problems.
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Main point:
Subpoints:

Main point:

Subpoints:

Main point:
Subpoints:

Our approach to welfare does not work.
1. Our approach does not work because it is inadequate.

A We don't fund it sufficienty.
B. Some people who need help get left out.

11. Our approach does not work because it is inefficient.
A There are too many programs.
B. There is too much duplication.
C. There is too much waste of money.

111, Our approach does not work because it is insensitive.
A It creates dependence.
B. Itstifles initiative.
C. It robs people of self-respect.



[image: image37.png]Thesis statement.  Our approach to welfare does not work.

Main points: L
1.

1L

There are too many programs.

The programs often duplicate coverage.
Some people who need help are left out.
The programs are poorly funded.

The programs waste money.

. Recipients have no input into what is needed.
. The programs create dependence.
. The programs stifle initiative.

The programs rob the poor of self-respect.
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Source Card

Kennedy Warne, ‘Organization Man,” Smithsonian
(May 2007) 105-111.

Describe the worle of Carl Linnaeus, an 18 century soientist,
who classified and nanced more thaw 4,000 animals and
2,000 plants long before Darwin.

Author was the founding editor of New Zealand Geographie,
and frequent contributor to National Geographic.
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whatt Know (or Think | Kinow) Where/rrow | Learned it what1 Need to Find Out

College students don’t ent right  Gained 15 Ubs on juwk food  Average frosh gain
Note what friends §leat  Average college diet

Lack time and opportunity Always rushed so choose Wt sells best in

fast foodls Studlent conter
Cafeteria food wnhealthy Choices lisited, (eat there  What is offered each day
Fresh fruit § vegaies good High school Life skills elass Nutritional recommendations
Monws wisdom. for balanced diet

Exanples/Narratives | Might Use in Speech:

Today { grabbed a slice of pizza, & can of cola, and & chocolatz bar for lunch. Not really
waetritious, but it was all t had time for 1 had just 25 minutes t get from my work-studly job
i Roslyn Hall to this elass. At Least the stusdent center is on the way! But that's not enough
time to sit down and eat @ goodd meal. And even if 1 had the time, choices are Limitedl. Yesterday
‘the main options were sliced pizza, hamburgers, spaghetti and meat balls, and macaront and
cheese. Heavy on the starches andl fats. No wonder the average freshman here gains 10 pownds.



[image: image40.png]Checklist for Acquiring Responsible Knowledge

Use this checklist to assure that you have covered all the bases in your research.

1

2.

. I have explored my personal knowledge of the

topic.

I have consulted general andjor specialized
dictionaries or encyclopedias.

I have checked newspaper indexes and recent news-
magazines to ensure that my information is up to date.

I have used library and Internet search services to
identify books and articles on my topic.

I have looked for materials in periodicals to enrich
my speech.

6. | have considered the usefulness of the following
sources:

___atlases
____ biographical resources
____ books of quotations
____almanacs

____ govemment documents

7. I have looked for local materials relevant to my
topic.
8. I have interviewed experts about my topic.
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I have described the setting in which my story will play out.

I have established the contextin which my story occurs.

I have aroused audience interest by foreshadowing the characters in my story.
I have aroused curiosity by foreshadowing the meaning of my story.

Develop the Plot

] I'have selected a scene (or scenes) in which the action of my story will unfold.
" I have used colorful detail, picturesque language, and lively dialogue to bring

the action to life.

_| I'have developed characters who are interesting because of their roles in the action.

] I'have built suspense to bring my story to a dimax.

Develop the Epilogue

I reflect on the meaning of my story so that listeners get the point.

| My story leaves listeners with the feeling that they have met an interesting
character(s) they will want to remember.

__| My story teaches an important lesson that listeners can apply.

| I'have used language skills to help listeners remember the message.




[image: image42.png]Types of Ceremonial Speeches

Type

Tributes

Acceptance
Introductions

Inspiration

After-Dinner

Master of Ceremonies

You wish to honor a person, group, occasion, or event.
Subtypes include award presentations, eulogies, and
toasts.

You need to acknowledge an award or honor.
‘You mustintroduce a featured speaker in a program.

You want to motivate listeners to appreciate and
commit to a goal, purpose, or set of values; this may
be religious, commercial, political, or social in nature.

You want to entertain the audience while leaving a
message that can guide future behavior. Here, as
elsewhere, brevity is golden.

You must coordinate a program and see that every-
thing runs smoothly. The master of ceremonies sets
the mood for the occasion.



[image: image43.png]® How can global warming be controlled? How can companies be encouraged to
cooperate in the anti-warming campaign? How can individuals help the cause?

B Where is global warming of most concern? Where are endangered species most
susceptible? Where are human health problems most acute? Where have cities
or states done the most to control global warming?

B Who suffers most from global warming? Who is responsible for enforcing emis-
sion controls? Who brought global warming most forcefully to public awareness?



[image: image44.png]® What is global warming? What are the major causes of it? What are the con-
tributing causes in our community? What part can individuals play in reducing
i What can government do to control it? What is the role of international
organizations?

® Why do we have global warming? Why are some companies reluctant to stop
greenhouse emissions? Why are some states moving more aggressively than
the national government in combating global warming? Why does our govern-
ment refuse to participate in the Kyoto protocol?

® When did global warming first become an issue? When was the first important
book about global warming published? When were the first U. . laws relating
10 global warming passed?
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For each question, please circle the number that most clearly represents your position.

7. Howinterested are you in the topic of capital punishment?

Very Not
Interested Unconcerned Interested
7 6 5 4 3 2 1

2. Howimportant do you think the issue of capital punishment is?

Very Very
Important No Opinion Unimportant
7 6 5 4 3 2 1

3. How much do you know about capital punishment?

Very Average Very
Little Amount Much
7 6 5 4 3 2 1

4. How would you describe your attitude toward capital punishment?

Total “On the Total
Opposition Fence” Support

7 6 5 a 3 2 1
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Speakers can create false impressions of themselves to further their ends. When these
deceptions are discovered, the speakers lose the trust of listeners. To build your ethos in ethical
ways, follow these guidelines:

1.

2.

Do enough research to speak responsibly.

Be sensitive to the impact of your words
on others.

. Present all sides of an issue fairly before

explaining your position.

. Be honest about where you stand on

your topic.

. Acknowledge differences between your

own beliefs, values, and attitudes and

those that some of your listeners may
hold.

. Show how these differences might be

bridged.

. Demonstrate that you are willing to

follow your own advice.

. Trust your listeners if you would have

them trust you.
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Introduction

Free at last’~high school valedictory speech

Not free—enemy outside and within was racial prejudice

Body
1. Encounter with bully
A “lap,” didn't belong | Mime buly|
B Words bumed in soul
1. Ashamed of heritage
2. Hated living in America | Pause, smile]
1L Parents help
A Survived much worse
B Taught me to accept reality
C. Taught me GAMAN | Pause and write word on board]
11l Gaman —inner strength
A No fear or anger [Stress]
B Accepted self
C. Proud of heritage | Pause]
Conclusion

Gaman from my Japanese roots helps conquer prejudice. Also an American. Can
talk about it therefore, “free at last”

Note that Rod's key-word out-
line reminds him not only of the
flow of ideas but also of his
presentation plon. It i the
“game plon"f his speech.



