nations. However, it may take many years for the full impact of the new tec'hnol-f
ogy to work itself out. For example, forty years had passed from the 1!1\{c11t.10ﬂUOS
dynamo until electrification substantially raised total factor produ_ctmlg.; in | 1
manufacturing sector (Helpman, 1997). The message that the detailed historica
studies give to us is that over the last two-three hundred years, inventions apd in-
novations played a crucial role in raising our welfare. Not every counltry ca.n invent
or innovate. Some countries have to import technology from other countries.
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REVIEW OF EURASTA FOUNDATION GRANTS IN MICRO FINANCE

Dr. V.M. Auken

its Almaty Regional Office (ARO)

ance projects in the Republic of Kazakhstan:
Kazakhstan Community Loan Fund in Taldykorgan:;

Public Fund for Assistance to Farmers in Almaty oblast;
Public Fund Akmola Rural Advisory Center in Akmola oblast;

Public Fund for Assistance to Farmers of West K
and going to support

The Eurasia Foundation (the Foundation),
supported the following micro fin

azakhstan oblast;

Mercy Corps International. Development and Growth of Women’s Micr@
Enterprises in Talas oblast, the Kyrgyz Republic.

Both, the Republic of Kazakhstan and the Kyrgyz Republic, had the primaty
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problem facing populations. It was a lack of access to financial resources. Other
problems, such as inadequate access to basic services from electricity and gas to
health carc and education, were invariably linked to lack of cash incomes.

Given the absence of other income generating opportunities, large number of
the population recognize that self-employment was their only option for carning
a living. Most recognize that waiting for assistance from the government was an
unrealistic option. From this point of view, the projects, particular the Kazakh-
stan Community Loan Fund (KCLF) and the Public Fund Akmola Rural Advisory
Center (PFARAC), supported by ARO therefore looked more preferable in order
to develop further micro finance initiatives in the Central Asia region. Those two
projects clearly identified significant and realistic demand for micro credit among
citizens in the urban and rural areas, and provided general training in marketing,
managerial finance and accounting developed on market surveys of client needs
and demands basis, as well as advisory support and start-up capital to populations.

KCLF started its activities in November 1997 in Taldykorgan, Kazakhstan, based
on a license from the National Bank of Kazakhstan, and disbursed over USD 2
million through almost 10,000 loans. Its clients were micro borrowers who worked
in small business activities of trade, service and manufacturing.

In contrast, PFARAC did not have a banking license and did not lend funds di-
rectly to micro borrowers. The table in an Attachment 1 gives an overview of micro
credit participants in Akmola oblast. Funds were loaned by Temirbank, its branch
office in Astana, with which PFARAC worked in close partnership. Temirbank,
like any bank, required the use of mechanisms for reducing the risk of non-repay-
ment of loans. In fact, the bank recognized that cooperation in this kind of micro
finance initiative was not only ‘low risk’ but also potentially advantageous to the
bank. The bank would be able to identify future clients of the bank. It would be
able 1o identify reliable borrowers on the basis of the credit histories. This would
decrease the bauk’s need to demand collateral in the form of urban real estate, a
costly undertaking that was recognized to be untenable in the long term. It was
identified that Temirbank was ready to work with micro borrowers further by using
its financial sources to increase existed credit portfolio whether the loan size would
achieve an amount of USD 1,000 per micro borrower.

In general, all reviewed grants from ARO were charactlerized by initial loans
that were small and for a short period of time starting even {from USD 1 per micro
borrower for two weeks. Access to further micro credit depended on repayment of
this small initial loan as per agreement. The potential for increasing loan size and
duration enabled the funds to stimulate good rates of repayment. The small size
and short period of initial loans further gave first time borrowers practical experi-
ence of managing credit, which enables them to make better use of future finance.
The small size of initial loans further reduced the overall risk of reducing the credit
portfolio.

It Karaklistun Borrowers were charged at 10% per annum interest in average on
their initial loans, Second loans were charged al 13% per annum in average. The
interest rate would gradually increase for larger loans up L.o 1101_"ma1 commercial
rates of interest, 25%-30% perannum in average. Comparatively, in Kyrgyzstan the
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interest rate of micro credit was high, 32% per annum in average.

All of the Foundation’s grantees lend money to people in-groups (except KCLF
who has started individual lending in addition to the group) of three to seven peo-
ple, who had collective responsibility for loan repayment. Groups were self-select-
ing and group responsibility ensures that people made excellent use of their local
knowledge to identify reliable and trustworthy fellow borrowers. This reduced the
risk on non-repayment.

Considerable efforts were being made to ensure that these loans were returned

to the funds. According to the UNDP/ Kyrgyzstan data, a credit culture has been
inculcated in Talas oblast, unofficial ¢

competition’ between groups has arisen s
each group strives for a 100% rate of return, in order to be seen as reliable. As 2
result the land usage there has increased dramatically for three years. The charts 11
an Attachment 2 provide infor

mation of land usage in the oblast from 1998 to 2000-
The fact that only 1% was left empty in 2000 calls for measures to consider furthe?

income generating activities for more micro borrowers, An average rate of retur?
for both countries was 95%.

Land Usage in 1998
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finance and accounting, micro credit management and management of small en-
terprises. This enabled them to identify profitable activities and to avoid unprofit-
able use of micro credit.

_ BIBLIOGRAPHY:
J . Euvrasia Foundation, 2006
{ 2. UNDP Kyrgyzstan, Annual Report, 2000

Attachment 1

An Overview of Micro-credit Participants in Akniola Oblast

Numbers of bonowers

Number of borrower groups

Number of individual borrowers

Numbers who have received first
loan.®

Numbers who have already re-
ceived second loan.'”

Numbers of women borrowers."!

Use of inicro-credit

‘Irading

Catering

Services."?

Agricultural production.”
Source: Dr. Louise Perrotta, Lapeco Ltd., UK.

Case with Land Usage in Talas Oblast (Kyrgyzstan)
Source: UNDP Kyrgyzstan, Annual Report, 2000

Resume

The Burasia Foundation (the Foundalion), its Almaty Regional Office (ARO)
supported micro finance projects in the Republic of Kazakhstan and Kyrgyz Re-
public. Both, the Republic of Kazakhstan and the Kyrgyz Republic, had the pri-
mary problem facing populations. 11 was a lack of access to financial resources.
Other problems, such as inadequate access to basic services from electricity and gas
to health care and education, were invariably linked to lack of cash incomes.

¢ Uniformly $200 at 10% interest p/a for three months

1 More variable depending on needs, rate of re-payment in the raion, available funds and remaining
length of official agreement with bank — from $200 for three months to $300 for four months,

' Some borrowers use the micro-credit for more than one type of activity.

2 Services include; velerinary services, household services, dentist services, clothing manufacture, a
hakery, construction materials, leisure services and fucl delivery.

1 Praduction includes: rearing rabbits, cattle, sheep, pigs and milk processing



Moun Eppasnus, (UHAHCHPYCMBI AMEPHKAHCKHM arcHTCTBOM CUIA no
MeskayHapoaHoMy passitiio (USAID) u ipyrumn cnoHcopami, HHHIIHHPOBAT
[epBble NPOEKTHI IO MUKpoOKpenutopannio B Pecnybimmnke Kasaxcrad H
Kuipreisckoit PecryGruke. Jlpe crpaHbl MMest nipodiieMbl DKOIOMHYESCKOTO
XapakTepa, BKJIIOuast HecTabMIbHOE 21epro-u raso-obecneveHiue, a TaKXC
HEJTYULIME YCHOBHA NPeAocTaBetist 0aHKOBCKO-(hHHANCOBLIX Yeayr. Hesanpadt

Ha 9TO0, MHCTHTYT MMKDOKPeAHTOBaHMs 3apaboran B Llentpansiioit Asun, B
ocabeHHoctH B KazaxcraHe.

THE RISE OF INTERNATIONAL MARKETING

Gokhan Karahan
Yaculty of Economics and Management
Suleyman Demirel University

This morning, 1 woke up cheerfully when my alarm clock (made in China) rang
at 7:30 AM. Couple minutes later, my wife left for work driving her Toyota car
(made in Japan). I looked at the feta cheese (made in Kazakhstan) and the Jocal
bread which my wife kindly left on the breakfast table, and decided to make some
tea using a Lipton teabag (packed in the United Arab Emirates). My kettle (made
in China) did an outstanding job giving me hot water for my tea. Today, | decided
not to have any of the tomatoes (produce of Uzbekhstan) | saw in the fridge (Ger-
man Bosch branded, made in Turkey). Having finished my breakfast, I went to the
bathroom. I shaved using my Gillette Mach 3 razor (made in USA) and Gillett¢
Series Gel (made in UK). T brushed my teeth using my Colgate toothpaste (made
in Brazil, distributed by a company in neighbouring Uzbekhstan). Before leaving
the apartment, T decided to wear my wool jacket (Made in Turkey) becauseé 1
thought it would keep me warm on a freezing Almaty morning. [ locked the door
with my highly secure keys (made in Israel). Then 1, a Turkish/Canadian instruc-
tor, took a short walk from home to Suleyman Demirel University (a university

founded in Kazakhstan by Turkish academicians where the language of instruction
is English) in order to teach my classes.

I'would assume, alot of people go through a similar preparation every morning
without even noticing the variety of Made in Country X labels on the products they
routinely use. Consciously or unconsciously, each and every one of us is increas”
ingly becoming more dependent on foreign products and services. You may ¢@

it globalization, international marketing or even imperialism; but the truth is yo!
can’t keep yourself away from it.

What is International Marketing?

International marketing is defined as marketing across national boundaries- !t
consists of identifying, understanding, and satisfying global customer needs petter
than the competition. (Terpstra, Sarathy, Russow, 2006). As this definition sU8”
gests, we are still talking about marketing here. The only difference is, companic®

14 SpA B . . .
Anonymous story, adapted to (he personal situation of the author. Original source unknown
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