performng - act, fornulization of neasures, inplenentation, which provide achievenent to
obj ectivesor the nost approach to forecast conditions. In this case all determnants of D
Wnadze' s theory of "attitude" are involved and this is feasible point of inner attitude, vhich
vas general goal of our determnation.

Conclusion: Therefore admnistration and nanagenent is a sequential system
of knowtedge, wvhole conplex of concepts, theories, principles, nethods, stated
in accordance wth hunan nature. Ad a s an art it is a possibility of effective use of the
scientific data about admnistration. This is an goal influence over economc subjects and
hunans, vhich is perforned for desired results of their actions. A a process, it is an unity of
nanagenent infl uence, wvhich provides end of purpose. A an apparatus, it is an unity of
structures an hunans, vho provides all resources of socio-economc systemand usage for end
of purpose. Hnally, admnistration and nanagenent is a practical activity status, which
includes multi -function process of activity, vhich plays an inportant role as a result of nany
circunstances of hunan attitude.
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THE INFORMATION AND COMMUNICATION TECHNOLOGIESFOR
DECISION MAKING IN THE HOSPITALITY INDUSTRY: FOREIGNEXPERIENCE

Abstract.Mdern trends in the hospitality industry, in particular, the personification of
service and conplete concentration on the requests and needs of guests n ecessitates the use of
infornation and conmunication technologies, vhich wll enhance the range of services in the
sphere of hospitality.

Kewwords:bspitality industry; infornation and conmunication technology
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AHHoTanuA.COBpEMEHHBIC TEHICHIMH Pa3BUTHS WHAYCTPUH TOCTEIIPUUMCTBA, B
YaCTHOCTH, NEepCOHU(MKAIM OOCTY)KMBAaHUS M TIOJHAs KOHLEHTpAIMs Ha 3ampocax |
NOoTPeOHOCTAX TOCTeH OOYCIIOBIMBAET HEOOXOIMMOCTh HCHOJIb30BAHUS WH(DPMALMOHHO -
KOMMYHHUKAIMIOHHBIX ~ TEXHOJIOTHH,  KOTOphle OyAyT  CIOCOOCTBOBAaTH  IOBBIIEHHUIO
5(eKTUBHOCTH KOMIUIEKCA YCIYT C(epbl TOCTEIPHUMCTBA.

KioueBbie cjIoBa: Winyctpust rOCTENIPUUMCTBA, HH(DPMAIMOHHO -
KOMMYHUKAIIOHHbBIE TEXHOJIOT Ui

1. INTRODUCTION

Mrket wsdomtoday suggests that hospitality conpanies nust enbrace technology to
conpete against traditional conpetitors, as wvell as entrants that build their businesses with the
latest technology. In this changing environnent, newnodels of distribution nust be designed
to lead the charge. Astrategic infornation nanagenent function should facilitate the business
mssion of its enterprise through nanaged infornation, nanaged processes, and nanaged
Infornation Technology (IT) [1].

Inplenentation of nodern business is only permtted within the use of infornation,
conmunication and conputer systens, vhich are divided  into: a global reservation system
infornation nanagenent system satellite conmunications; a digital network; satellite printers;
integrated cormunications netvork; Snart Cirds; multinedia systens; e -commerce and others
[1, 2].

Infornation and conmunicat ion technology can be used not only for operational
purposes, but also for tactical and strategic nanagenent. This enpovers hospitality enterprises
to conmunicate directly and nore efficiently with prospective custoners and suppliers as vell
as to achieve conpetitive advantage.

Current applications of conputer infornation technologies in the hospitality industries
can be grouped into nain areas: operational, guest services and nanagenent infornation. The
overall functionality of these applications is simla r across a range of different hospitality
organisations though the technology used to support themnay vary.

2. INFORMATION AND COMMUNICATION TECHNOLOGIES

Infornation and conmunication technologiesare diffusing in eight key areas of hotel
operations [ 3]:

1. narketing, distribution, reservations and sales;
teleconmunications;
guest accounting;
roomnanagenent;
back office;
food and beverage control;
energy nanagenent; and
safety and security.
In today' s infornation technology narket for hospitality indust ry, several conpanies
use "western" nanagenent technologies [4]. Every nanager of the hotel, depending on your
preferences set by the chains and understanding the need for a variety of functions in the
control system can alvays find the best option for th enselves. Uhfortunately, another strong
trend, vhen the choice is nade based on the price, and less attention to nanufacturability,
functional fullness and reliability of the systens. This is nainly due to the fact that there are no
clear criteria for assessnent of hotel systens that take into account nany paraneters. Perhaps
that is vhy in recent years nore confidence caused by foreign nanufacturers systens that have
nore than 30 years of experience in the autonation of hotel business processes.

I VRN
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The Internet as a channel of distribution has becone one of the nost successful
channels used by consuners to research travel options, conpare prices and nake reservations
for airline tickets, hotel roons and car rental. Therefore, the provision of online travel services
is the single nost successful business -to-consuner (B0 segnent on the Internet [ 5].

The Internet is also having a profound effect on the internal and external operating
procedures wthin the hospitality industry.

The Internet helps to access new custoners on a global basis and enables to streanline
operating procedures. Integrating daily operations such as sales, narketing and distribution as
vell as aggregating denand to drive down prices on the procurenent side are sone of the
najor benefits of the Internet. The najority of large tourismand hotel organizations are
currently present in the global distribution systens ((d%s). The Internet is one of the nains
distribution channels, vhich enable tourism and hospitality conpanies to overcone their
challenge of being globally represented.

In order to inprove the quality of services CAL -(ENIERS (call centres wth the
client) vere invented. These centres are ained at the fornation of a contingent gain of new
enterprise custoners. Service helps to nake better quality of custoner service, as well as
increase the volune of sales. (ill -centres advantage lies in the fact that the client exists a
personal contact, vhich in turn determnes the custoner' s trust in the organization, in vhich he
appealed.

SoftR ands (bnpany is the world's largest provider of infornation technology and
autonation solutions for the hospitality industry wth the experience of sone 5,000
installations in nore than 100 countries worldwde. The nain direction of activity is providing
effective business solutions and conprehensive services for the autonation of enterprises
hospitality industry. The proposed solutions are based on famly epitone Solutions and Core
systens and include control systens for hotels, corporate nanagenent system , ecommerce
and business intelligence. It provides a wide range of professional services, designed to achieve
naxinum effectiveness of autonation projects, taking into account the characteristics and
requirenents of each individual client. (onsulting Serv ices (bnpany to help custoners
successfully apply the latest nanagenent techniques and guest service standards, using nodern
technological solutions. Inplenentation of systens is carried out in a nanner, vhich provides
a structured, and efficient proj ect mplenentation. Wen naking nanagenent decisions on the
use of products epitone Solutions and (bre allowcustoners to provide the highest quality of
hotel services. Systens are based on five fundanental elenents - stability, functionality, ease
of use, mini nal naintenance requirenents and opportunities of infornation processing.

Following the acquisition of HS conpany SoftBands is the world's second  -largest
supplier of solutions in the hospitality industry with an annual turnover of nore than S100
nillion . The (brporation HS is a technology leader in the international narket integrated
solutions for hotels and hotel chains, and helps to inprove key business processes and increase
profitability of enterprises of hotel industry. HS is the developer of hote | nanagenent systens
epitone PMp and systemof corporate governance HS (ore. Solutions of epitone Solutions
and HS (ore are conplenent of the existing range of products and SoftBands will be
positioned prinarily as a solution for chain hotels, hotel chains, large individual hotels and
hotels of 4-5 * level.

Software solutions from Anadeus bbspitality GibH conpany and specialize in the
inplenentation and naintenance of integrated nanagenent systens for hotels, restaurants and
SPA -centres. /s a basis for the autonation of the enterprises the systemof the newgeneration
is used: Anmadeus Property Mnagenent System including the Anadeus C(bnference
Mnagenent (autonation of hotels, conference centres), Info(enesis P(3 (autonation of
restaurants and entertainnent clubs) and the Reservation Assistant (Autonation SPA and
fitness centres)

Anadeus PM§, in addition, to the possibility of direct progranming of business
processes in the next period of activity, helps the head in the analysis of accunulated statistics
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for past periods, vhich allows to determne the optinal strategy for further d evelopnent of the
enterprise and, therefore, increase the incone received. Anadeus PM provides
accomnmodation infornation about available roons and rates in international resource
reservation and receive bookings fromglobal networks. Anadeus PM is ideal for hotels of
any size - for a snall hotel, and for a naj or hotel chain, and integration with related systens
provides a single autonated control systemof the hotel conplex. For exanple, Anadeus PMp

in nulti -hotel configuration, including the Anadeus Conf erence Mnagenent is solution into a
single infornation space with a single database for all chains. Features such as nutual access
to infornation and resources, the possibility of cross-charges and integration with centralized
or establishing a separate "third" systens allowoptinally build the operational nanagenent of
the entire hotel chain at the right level to organize the uniformstandards of all services, and to
centralize sone of themand as a result, increase enterprise profitability and sustain co rporate
style standards of service quality reviews on all obj ects. Introduction of nanagenent narketing
programthat is identical for all hotels, accounting and control over its inplenentation, all this
is possible with the help of Anadeus PM.

(e of the world's largest (ernan corporations Mcros -Fdelio specializes in control
systens for hotels and restaurants for over 25 years, its nunber of users in the world nore than
7.5 thousand. Such a systemhas been installed in 100 naj or hotel chains (Sheraton, Hilton,
Mrriott, Hyatt, Kenpinsky, etc.). Fdelio is a fully integrated suite of software designed to
naximze the effectiveness of the work of the hotels. The systemsupports all stages of work:
fromconputer reservations, registration, acconmodation and  guests to control room fund,
accounting and finance. Functionally conplex is divided into several nodules: the booking
nunber fund nanagenent unit (creation, displaying, analysing blocks of roons), tariffs (view
edit, optimzed), packaging services and check-in and check-out guests, preparation of reports.

3. CONCLUSION

ICIs have penetrated hospitality nanagenent at a fast pace, integrating the hotel
operations, reshaping the narketing function, inproving total efficiency, providing tools for
narketing research and partnership building, and enhancing custoner services, vh ile also
providing strategic opportunities. In addition, consuners increasingly expect ICT facilities in
their roons; internet access via the television set and data ports have becone standard for
higher hotel categories. The Internet has inproved the hote 1 representation and reservation
processes dranatically. Bookings through the web is particularly convenient for custoners
vho frequent the hotel as that provides an efficient and effective conmunication nechanism
The greater the capacity, nunber of depar tnents, transactions, arrivals, departures and
reservations, the greater the need for technologies to facilitate the processes. Further
integration between PMss and Fbtel (RSs can inprove efficiency, facilitate control, reduce
personnel and mnimze the re sponse tine to both custoners and nanagenent requests [ 6].
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